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AIB-LAT Chair Welcome 
 
 
 
 
 
 
 
 
 
 

William Newburry 
AIB-LAT President/ 
Chapter Chair 

 
Dear AIB-LAT 2017 Participant, 

Bienvenidos, bem-vindos and welcome to Lima, Peru and the seventh AIB-LAT  
annual conference! Known for its fantastic food, its diverse ecosystems, and its deep 
cultural history, Peru provides an ideal location to host the AIB-LAT annual meeting. 
Complementing our geographic location, our local host, Universidad  ESAN,  has  
done a tremendous job with the local conference arrangements. In particular, I wish 
to thank Armando Borda and Mariella Olivos, our Local Host Chairs, and Mylene 
Sandoval Lopez, our Conference Manager, along with all their support team. We also 
wish to thank Jorge Armando Talavera Traverso, ESAN President, and Jaime Félix 
Serida Nishimura, Dean of ESAN Graduate School of Business, and all of the ESAN 
administration for their generous support of the conference. 

 
In addition to our local arrangements, a large team was responsible this year for the 
academic program led by Program Chair Jorge Carneiro, along with six track chairs: 
Maria Alejandra Gonzalez-Perez, Patricio Duran, Mario Henrique Ogasavara, Diego 
Finchelstein, Carlos Rodrigues and David Mayorga - each representing a different 
Latin American country along with a different topic area. Additionally, we would 
like to thank Marcelo Alvarado Vargas and Alvaro Cuervo-Cazurra for coordinating 
our Spanish language PDW, Stav Fainshmidt, Saeed Samiee, and Yadong Luo for 
coordinating our JIBS PDW, and José Ernesto Amorós Espinosa for coordinating 
the Doctoral Consortium. We also thank all of our panel organizers, paper authors, 
reviewers, session chairs and numerous others for supporting the conference. 

 
Finally, we must also thank our external sponsors, including the Sheth Foundation, 
Promperu, Universia, Larcomar. Without their support, this event would not be 
possible. 

 
AIB-LAT conferences pride themselves on including participants not just from 
throughout Latin America, but from throughout the world. This year, we have program 
and conference participants representing Latin America (Argentina, Bolivia, Brazil, 
Chile, Colombia, Mexico, Nicaragua, Peru and Uruguay), North America (Canada and 
the United States), Europe (Austria, Bulgaria, Denmark, Finland, Germany, Portugal, 
Spain, Switzerland and the United Kingdom), Asia (China, India, Japan, Lebanon, 
South Korea and Thailand) and Oceania (Australia and New Zealand). This creates a 
fantastic opportunity to meet and develop relationships with scholars from around 
the region and the globe. Similarly, we have a large number of top scholars attending 
the conference, which will be happy to provide research and career advice. Please 
take advantage of these opportunities. 

 
The following pages detail the conference program. We hope that you enjoy the mix 
of keynote panels, panels, paper sessions, and social events. Once again, on behalf 
of myself and the AIB-LAT Executive Committee, we wish to thank everyone who 
played a role in organizing the conference. This conference is truly a team effort and 
everyone’s efforts are truly appreciated. 

 
 

Best regards, 
William Newburry 
AIB-LAT President/Chapter Chair 



Annual Conference AIB- LAT 2017 3 

 

 

 
 
 
 

Host School Welcome 
Dear AIB-LAT 2017 Conference Participant, 

 
WELCOME 

 
As President of   Universidad ESAN it is my pleasure to welcome you to participate    
in the 7th Annual Conference of the Latin American chapter of the Academy of 
International Business (AIB LAT) . 

 

 
 

Jorge Talavera 
President, 
Universidad ESAN 

With a theme of “Corporate Shared Value, MNCs and  Corporate  Reputation  in  
Latin America”, the conference will be a great opportunity to discuss and analyse 
important aspects of the economic growth in the Latin American region, and about 
the challenges that their institutions face. 
ESAN Is a leading academic institution that was founded in 1963 as the first Graduate 
School of Business in Latin America. Throughout these years ESAN has achieved a 
relevant role in Peru, based on the quality of its graduate programs and currently with 
the undergraduate programs, our commitment is with society and for this, we value 
your presence. 

 
We hope you will enjoy your stay in Lima, our heritage, the mix of cultures and of 
course Peruvian cuisine!! 

 
 

Sincerely yours 
 

Jorge Talavera 
President 
Universidad ESAN 
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Jaime Serida 
Dean, ESAN Graduate 
School of Business 

 
 
 
 
 

Dear AIB-LAT 2017 Conference Participant, 
 

On behalf of Universidad ESAN, I’m delighted to welcome you to the 2017 AIB-LAT 
annual conference in Lima. 

 
According to the IMF, Peru should be the fastest growing economy in Latin America 
this year. Within this dynamic context, ESAN aims to keep being the leading option 
in Peru to study business. Founded in 1963 by Stanford University, ESAN was the 
first graduate school of business in the Spanish speaking world in Latin America. 
Throughout the years, ESAN has succeeded to be loyal to its funder’s high standards 
and as a result, we are proud to be recognized this year by QS in the Latin America’s 
Top 10 Business Schools for Research Excellence. 

 
It is an honor for ESAN to host the AIB-LAT this year. We believe that the goals of the 
AIB-LAT are completely aligned with our own mission and purpose. We intensively 
foster the internationalization of our campus, students, faculty and curricula in several 
dimensions. For instance, twice a year, we hold the international week in our campus. 
In this event, we invite professors and students from different countries to receive 
credit based seminars in both Spanish and English. Also, we include mandatory 
international trips and seminars in all our graduate programs. As a result, our students 
have the opportunity to simultaneously choose up to 6 different destinations with 
high caliber partners in Asia, Europe, North and South America. ESAN is the only 
Business School in Peru and one of the few in the region to be a member of the 
Partnership in International Management (PIM) that allows us to expand our network of 
exchanges (currently with more than 90 partner schools). This international exposure 
is even more profound if we consider our double-degree agreements. Only in our 
MBA programs (in Spanish and English), we have 10 active double degrees with 
universities in Belgium, France, Germany, Japan, USA and soon   Canada. 

 
We are highly committed organizing a memorable AIB-LAT annual conference this 
year. For this reason, I would like to thank all the people that have worked on making 
this conference a successful edition. 

 
I hope that you have a great time in the City of Kings. 

Welcome to ESAN! Welcome to  Peru! 

Jaime Serida 
Dean 
ESAN Graduate School of Business 
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Peter Yamakawa 
Vice Rector of Research, 
Universidad ESAN 

 
 
 
 
 

 
Dear AIB-LAT 2017 Conference Participant, 

 
For Universidad ESAN, it is an honor to be the host of the seventh annual AIB-LAT 
conference, a valuable meeting which is being held in Peru for the first time. As the 
Vice Rector of Research, I extend to you the most cordial welcome to our university 
and our country. 

 
The University proudly displays a trajectory of more than 50 years, a period during 
which it has contributed to the development of Peru  and Latin America, convinced  
of the vital importance of management for the efficient progress of all types of 
organizations, not only of companies. 

 
We are pleased to welcome the members of the Executive Committee and the 
Scientific Committee, the speakers, panelists, chairs and reviewers from different 
countries and all of the participants. Together we will be able to exchange ideas, 
experiences, discuss points of view and better understand the complexity of the 
issues that we will address on this occasion: shared corporate values, MNCs and 
corporate reputation in Latin America. 

 
We sincerely hope that this will be a pleasant and enriching professional experience 
for you, and that you can take advantage of your stay here to get to know the delights 
that our city offers, enjoying the friendliness of the people of Lima and our delicious 
food. 

 
 

Peter Yamakawa 
Vice Rector of Research 
Universidad ESAN 
ESAN Graduate School of Business 
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Local Chairs Welcome 
 

Dear AIB-LAT 2017 Conference Participant, 
 

We  are highly honored to have the opportunity to host the 2017 AIB-LAT´s annual conference to be held         
in Lima, Peru. First of all, we would like to welcome you to the “land of hidden treasures”. Peru is an ancient 
country, full of magic, fairly diverse and considers one of the top 20 travel destinations for 2017 (Bloomberg 
Magazine). We invite you to discover it! 

 
We are very excited about the academic program for this conference. We have more than 100 participants 
from North, Central, South America and the Caribbean. Also, we have participants coming from Europe, Asia 
and Oceania. Considering that one of the goals of the Latin American Chapter of the AIB is to promote and 
develop research capabilities within the region, we believe that this edition certainly contributes reaching the 
goals of the chapter and to establish the AIB-LAT annual conference as a reference point for the academic 
community with the region. 

 
We would like to acknowledge all of you who have helped to make this event possible. First, the executive 
committee of the AIB-LAT chapter and especially to its president William Newburry, to the Program Chair Jorge 
Carneiro and to Maria Alejandra Gonzalez-Perez. Also, to the authorities of Universidad ESAN, in particular, our 
president, Jorge Talavera, and our Dean of the Graduate School of Business, Jaime Serida, for their constant 
support. Finally, we would like to express our gratitude to the conference track chairs, panel organizers, 
reviewers, session chairs, panel members, paper submitters, key speakers and our conference support staff for 
your active participation on this event. 

 
We hope that you have a wonderful experience in Lima! 

 
 
 
 
 

 

Armando Borda 
AIB-LAT 2017 
Conference Co-chair 

Mariella Olivos 
AIB-LAT 2017 
Conference Co-chair 

Mylene Sandoval 
AIB-LAT 2017 
Conference Manager 
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AIB-LAT Chapter Executive Committee 
 

• Dr. William Newburry, Chapter Chair/President, Florida International University, United States of America 

• Dr. Diana Bank, Berlin School of Economics and Law,   Germany/Mexico 

• Dr. Armando Borda, Universidad ESAN, Peru 

• Dr. Lou Ann Barclay, University of the West Indies, Jamaica 

• Dr. Maria Alejandra Gonzalez-Perez, Universidad EAFIT, Colombia 

• Dr. Moacir de Miranda Oliveira, Jr., University of São Paulo,  Brazil 

• Dr. Ronald Rivas, Canisius College, United States of  America/Peru 

• Dr. Leonardo Liberman, Past President, Universidad de los Andes, Chile 
 
 
 

AIB-LAT Organizing Committee 
 

Conference & Local Chairs: 
• Armando Borda, Universidad ESAN, Peru 
• Mariella Olivos, Universidad ESAN, Peru 

 
Conference Manager 
• Mylene Sandoval Lopez, Universidad ESAN, Peru 

 
Program Chair 
• Jorge Carneiro, FGV Sao Paulo  School of  Business Administration,  Brazil 

 
Competitive and Interactive Track Chairs 
• Maria Alejandra Gonzalez-Perez, Universidad EAFIT, Colombia 
• Patricio Duran, Universidad Adolfo Ibañez, Chile 
• Mario Henrique Ogasavara, ESPM Sao Paulo, Brazil 
• Diego Finchelstein, Universidad de San Andrés, Argentina 
• Carlos Rodríguez, INCAE Business School,Costa Rica 
• David Mayorga, Universidad del Pacífico, Peru 

 
Doctoral Consortium Chair 
• José Ernesto Amorós Espinosa, EGADE Business School, Tecnológico de Monterrey, Mexico 

 
JIBS & Paper Development Workshop 
• Stav Fainshmidt, Florida International University, United States of America 

 
Spanish Paper  Development Workshop 
• Alvaro Cuervo-Cazurra, Northeastern University, United States of America 
• Marcelo Alvarado Vargas, University of Toledo, United States of  America 
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Conference Reviewers 
We would like to thank our reviewers for helping to enhace the scientific 
quality of the AIB-LAT’s annual conference. 

 
 

• Abu N. M. Waheeduzzaman 
• Adem Hiko Woshie 
• Alan Jezovsek Kuhar 
• Aldo Brunhara 
• Alejandro Flores 
• Alexander Kaufmann 
• Alexei Koveshnikov 
• Ali Taleb 
• Ana Claudia Bansi 
• Ana Claudia Belfort 
• Ana Graziele Toledo 
• Ana Marr 
• Anabella Davila 
• Andrea Maria Accioly Fonseca Minardi 
• Andres Velez Calle 
• Àngels Dasí 
• Anna Abramova 
• Arkangel Cordero 
• Armando Borda 
• Astrid Kainzbauer 
• Belmondo Tanankem Voufo 
• Ben Yusef Yábar 
• Bernardo Amezcua 
• Bipin Kumar 
• Brenda Joyce Sternquist 
• Bruno Henrique de Araújo 
• Byung Il Park 
• Caio Giusti Bianchi 
• Carlos Cordova Chea 
• Carlos Rodriguez 
• Carlos Rufin 
• Carolina Cristina Fernandes 
• Charles Alberto Muller 
• Chentt Chen 
• Christina Stringer 
• Claudia Alvarez 
• Cláudia Pinto 
• Claudio Hoffmann Sampaio 
• Constanza Bianchi 
• Cyntia Vilasboas Calixto 

• Daniel Friel 
• David Ernesto Wong 
• Davina Vora 
• Dennis S. Tachiki 
• Dennys Eduardo Rossetto de Araujo 
• Diana Debora Weinberg 
• Diego Cueto 
• Diego Finchelstein 
• Elias Pereira Lopes Junior 
• Elisa Aracil 
• Elisangela Lazarou Tarraco 
• Elizabeth Moore 
• Emiliano C. Villanueva 
• Ernesto Leo 
• Eva Cristina Manotas 
• Fabio Alves Dourado 
• Fábio Dal-Soto 
• Fabricio Stocker 
• Fernanda Ribeiro Cahen 
• Flavio Battistuzzo 
• Flávio Bressan 
• Florence Pinot 
• Frederico Araujo Turolla 
• Gabriel Vouga Chueke 
• Gabrielle Ribeiro Rodrigues Silva 
• Gareth Rees 
• Gaunette Sinclair-Maragh 
• George Bedinelli Rossi 
• Gerald Andrew McDermott 
• Gilmar Masiero 
• Giomar Walter Moscoso Zegarra 
• Gislaine Cristina dos Santos Teixeira 
• Hector Martinez 
• Henrique Correa da Cunha 
• Horacio Arredondo 
• Igor Gondim 
• Ilan Avrichir 
• Ivanete   Schneider Hahn 
• Jeane Fernanda Galvez Sabogal 
• Jefferson Marlon Monticelli 
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• Jeffrey Kappen 
• Jessica Noelia Alzamora Ruiz 
• Joanna Douat 
• John Ickis 
• Jonas Fernando Petry 
• Jorge Antonio  Heredia Perez 
• Jorge Carneiro 
• Jorge Guillén 
• Jorge Teixeira 
• Jose Luis Huesca Dorantes 
• Jose Satsumi Lopez 
• Jose Satsumi Lopez-Morales 
• Juan Velez-Ocampo 
• Karol Manrique 
• Katherine Salazar 
• Keith Kelley 
• Kristina Henriksson 
• Linda Jessica De Montreuil Carmona 
• Long Wang 
• Lorne N. Switzer 
• Lucas Salerno 
• Luciana Marques Vieira 
• Luiz Ricardo Kabbach de Castro 
• Lyal White 
• Marcelo J. Alvarado-Vargas 
• Marcelo Ortiz 
• Marco Barrenechea-Mandez 
• Maria A De Villa 
• Maria Adriana Camargo 
• Maria Alejandra  Gonzalez-Perez 
• Maria Amparo Cruz-Saco 
• María Angela Prialé 
• Maria de las Mercedes Anderson 
• María del Pilar Acosta Collazos 
• Maria-Jose Garcia-Lopez 
• Mariane Figueira 
• Marianela Sarabia 
• Mariella Olivos 
• Marina Gama 
• Mario Henrique Ogasavara 
• Marlon Fernandes Rodrigues Alves 
• Martín Hernani-Merino 
• Matthew Mitchell 
• Mauricio Melgarejo 

• Miguel Angel Montoya 
• Moacir de Miranda Oliveira Junior 
• Moses Kihiko 
• Nalin Bharti 
• Neusa Santos Souza 
• Olga Garanina 
• Oscar Malca 
• Patricio Duran 
• Paul Moritz Putzhammer 
• Paulette Siekierski Dessi 
• Paulo Buchuk 
• Paulo Kazuhiro Izumi 
• Peter Gallo 
• Piergiovanna Natale 
• Pietro Carlos De Souza Rodrigues 
• Pouya Seifzadeh 
• Rafaela Almeida Cordeiro 
• Reynaldo D Cunha 
• Ricardo Balistiero 
• Ricardo Flores 
• Ronaldo Parente 
• Rosa María Fuchs 
• Russell Seidle 
• Sebastian Herbert Fuchs 
• Seign-goura Yorbana 
• Sergio Garrudo Moraes 
• Sokol Celo 
• Suranjali Tandon 
• Tobias Kfoury 
• Vijaya Narapareddy 
• Virginia Cathro 
• Vítor Corado Simões 
• Vivian Magalhães Rodrigues 
• Xavier Wlamir  
• Yannick Thams 
• Yezelia Danira Cáceres 
• Yong Kyu Lew 
• Zake Sabbag 
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AIB-LAT 2017 AWARDS 
BEST PAPER AWARDS 

 
BEST PAPER AWARD: OVERALL CONFERENCE 
The Track Chairs indicated the best paper in their respective track. A special jury selected the winner. The members 
of the jury are: 

 
• Diana Bank Weinberg (Berlin Scholl of Economics and Law (BESL), Germany) 
• Luiz Ricardo Kabbach de Castro (Universidade de Sao Paulo, Brazil) 
• Abrahim Soleimani (Eastern Washington University,  USA) 
• José Mauricio Geilelate (University of Massachusetts Lowell,  USA) 

NOMINEES 
 

PAPER PRESENTED AT: 

Does global integration make firms more socially responsible? The effect of national 
trade networks on state and private firm CSR 

• Elizabeth Marie Moore, Northeastern University (USA); 
• Luis Alfonso Dau, Northeastern University (USA); 
• Margaret Alyce Soto, Northeastern University (USA) 

 
 

Thursday 9th, 
12:00-13:15, 
ESAN A-503 

We grow it, we benefit! Cooperative business models creating shared value in the 
chocolate industry 

• Peter Gallo, Creighton University (USA); 
• Raquel Antolin-Lopez, University of Almeria (Spain); 
• Ivan Montiel, CUNY - Baruch College (USA) 

 

Thursday 9th, 
12:00-13:15, 
ESAN A-503 

 
Boundary-spanning and boundary-buffering in global markets: A German perspective 
on the internationalization of family firms 

• Lehrer, M., Suffolk University (USA); 
• Celo, S., Suffolk University (USA) 

 

Thursday 9th, 
15:30-16:45, 
ESAN A-508 

 
The Messier Reality of Changes in Foreign Operation Modes: Knowledge-based and 
Institutional Perspectives 

• Paul  Moritz  Putzhammer , WU  Vienna (Austria) ; 
• Stav Fainshmidt, Florida International University (USA) 

 
Friday 10th, 
08:45-10:00, 
JW Marriot 
Room San Martin D 

 
Foreigners in the Board Room: Attention to Firms’ Local Socio-Cultural Context 

• Yannick Thams, Suffolk University (USA); 
• Keith Kelley, University of Michigan Flint (USA) 

 
Friday 10th, 
08:45-10:00, 
JW Marriot 
Room San Martin D 

 
Do Negotiation Styles Change for Mexicans and Americans? A Study of Salary 
Negotiation Styles for Hispanic-American Multiculturals and American Monoculturals 

• Davina Vora, State University of New York at New Paltz (USA); 
• Napatsorn Jiraporn, State University of New York at Oswego  (USA); 
• Wendy Casper, University of Texas at Arlington (USA) 

 
 

Thursday 9th, 
15:30-16:45, 
ESAN A-311 

 
Institutional distance and Performance of Foreign Subsidiaries: Evidences from Brazil 

• Jonas Fernando Petry, Fundação Universidade Regional de Blumenau - FURB 
(Brazil) 

• Mohamed Amal, Fundação Universidade Regional de Blumenau - FURB (Brazil) 
• Dinorá Eliete Floriani, Universidade do Vale do Itajaí, UNIVALI (Brazil) 

 
 

Friday 10th, 
08:45-10:00, 
JW Marriot 
Room San Martin E 
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BEST PAPER AWARDS 
 
 
 

BEST PAPER AWARD: BEST FIT CONFERENCE THEME 
Prof. Maria Alejandra Gonzalez-Perez indicated the best paper that fit the conference theme. A special jury selected 
the winner. The members of the jury are: 

 
 

• Diana Bank Weinberg (Berlin Scholl of Economics and Law (BESL), Germany) 
• Jeremy Clegg (University of Leeds, United Kingdom) 
• Luiz Ricardo Kabbach de Castro (Universidade de Sao Paulo, Brazil) 

 
 

NOMINEES 
 

PAPER PRESENTED AT: 

Degree of internationalization and corporate sustainability as an influence on perfor- 
mance: a literature review. 

• Ana Claudia Bansi, Universidade de São Paulo and Instituto Federal de São Paulo 
(Brazil); 
• Simone Vasconcelos Ribeiro Galina, Universidade de São Paulo (Brazil) 

 
 

Thursday 9th, 
15:30-16:45, 
ESAN A-507 

 
Does global integration make firms more socially responsible? The effect of national 
trade networks on state and private firm CSR. 

• Elizabeth Marie Moore, Northeastern University (USA); 
• Luis Alfonso Dau, Northeastern University (USA); 
• Margaret Alyce Soto, Northeastern University (USA) 

 
 

Thursday 9th, 
12:00-13:15, 
ESAN A-503 

We grow it, we benefit! Cooperative business models creating shared value in the 
chocolate industry. 

• Peter Gallo, Creighton University (USA); 
• Raquel Antolin-Lopez, University of Almeria (Spain); 
• Ivan Montiel, CUNY - Baruch College (USA) 

 
 

Thursday 9th, 
12:00-13:15, 
ESAN A-503 

Corporate Social Responsibility (CSR) and Sustainable Competitive Advantage: 
A study on Brazilian multinationals. 

• Linda Jessica De Montreuil Carmona, Fundação Universidade Regional de 
Blumenau - FURB (Brazil); 

• Edilson Bacinello, Fundação Universidade Regional de Blumenau - FURB (Brazil); 
• Mohamed Amal, Fundação Universidade Regional de Blumenau - FURB (Brazil) 

 
 

Friday 10th, 
14:30-15:45, 
JW Marriott, 
San Martín D 

 
Corporate Social Responsibility, Country Reputation, and Firm Reputation: A perspec- 
tive on the creation of shared value in emerging markets 

• Keith J. Kelley, University of Michigan-Flint (USA); 
• Thomas A. Hemphill, University of Michigan-Flint (USA) 

 

Thursday 9th, 
12:00-13:15, 
ESAN A-503 
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AIB-LAT Lima, Peru 

Program at a Glance 
March 8-10, 2017 

 
 

 
PROGRAM AT GLANCE 

DATE TIME SESSION PLACE 

 
 
 
 
 
 
 
 
 
 
 
 
 

Wednesday 8th 
MARCH 

at ESAN Campus 

 
07:30 

Conference buses leave from assigned hotels 
(JW Marriott Hotel Lima, Hotel Estelar, Sheraton Four Points) 

to Conference Site 

 

08:30 - 08:45 Registration  

8:45 - 9:30 Welcome Speech by Professor Yadong Luo Auditorium 

 
 

09:30 - 12:00 

Doctoral Consortium (for accepted PhD students  only) Room A-503 

Paper Development Workshop in Spanish Room A-504 

Journal of International Business Studies (JIBS) 
Paper Development Workshop 

 
Room A-505 

12:00 - 12:15 BREAK  

12:15 - 13:30 PDW: Engaging in the Possibilities of Qualitative Research Room A-506 

13:30 - 14:30 LUNCH  

14:30 - 15:45 Panel on Publishing in Top Journals Auditorium 

16:00 Buses leave from Conference Site to assigned hotels  

17:30 Buses leave from assigned hotels to the Welcome Cocktail  
 

17:40 - 18:00 Onsite registration and pick-up of badge 
and conference materials 

 

18:00  –  21:00 Welcome Cocktail at Belmond Miraflores Park  Hotel  
 

21:00 Conference buses leave from the Welcome 
Cocktail to assigned hotels 

 

 
 

Thursday 9th 
MARCH 

at ESAN Campus 

 

07:30 
Buses leave from assigned  hotels 

(JW Marriott Hotel Lima, Hotel Estelar, Sheraton Four Points) 
to Conference Site (ESAN campus) 

 

08:30 - 8:45 Registration  

08:45 - 09:00 Formal Conference Opening Auditorium 

 
09:00  –  10:30 

Panel 1 - Deans’ Executive Panel: Business Schools Curriculum 
Responses to the Fast Changes in the Global   Environment 

 
Auditorium 
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Conference Schedule Overview 
 

DATE TIME SESSION PLACE 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Thursday 9th 

MARCH 
At ESAN Campus 

10:30 - 11:45 Opening Executive Plenary: PromPeru and Roque Benavides Auditorium 

 
11:45 - 12:00 

 
BREAK 

 

 
 
 
 

12:00 - 13:15 

Competitive 1 - Corporate Governance & 
CSR in Emerging Economies 

 
Room A-503 

Competitive 2 - Internationalization Networks & Competitiveness Room A-504 

Interactive 1 - Global Value Chains and Knowledge 
Spillovers in Emerging Markets 

 
Room A-505 

Interactive 2 - Cross-Cultural influences in IHRM Room A-506 

13:15 - 14:15 LUNCH  

 
 
 
 
 

14:15 - 15:30 

Panel 2 - How will Latin American Firms become 
Globally Competitive? Rethinking Paths of 
Innovation in an Era of Growing Uncertainty 

 
Room A-504 

Panel 3 - Extractive Industries and Community 
Relations in Latin America 

 
Room A-505 

Panel 4 - Multilatinas: Theoretical contributions 
and  managerial challenges 

 
Room A-506 

Panel 5 - Implications of the Global Trends for  Multilatinas 
and Their Managers 

 
Room A-311 

 
 
 

 
15:30 - 16:45 

Competitive 3 - Expatriates & Cross-cultural Adjustment Room A-311 

Competitive 4 - Institutions & International 
Expansion  in  Emerging Economies 

 
Room A-506 

Interactive 3 - International Expansion and Firm 
Capabilities in Emerging Market  Firms 

 
Room A-507 

Competitive 5 - Competitive Implications of International 
New Ventures and Family Firm Internationalization 

 
Room A-508 

16:45 - 17:15 BREAK  

 
 
 
 

17:15 - 18:30 

Panel 6 - Transnational Integration and Development: Will the 
Diffusion of International Standards Improve or  Degrade 

Organizations and Institutions in Emerging Markets? 

 

Room A-506 

Panel 7 - Mexican Multinationals: How to Build 
Multinationals in Emerging Markets 

 
Room A-311 

Panel 8 - Rethinking Investment Incentives: Trends and 
Policy Options - the case of Latin  America 

 
Room A-507 

18:45 Buses leave from Conference site to assigned  hotels  
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DATE TIME SESSION PLACE 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Friday 10th 
MARCH 

at 
JW Marriott 
Hotel Lima 

(MiraFlorES) 

 
08:30 - 08:45 

 
Registration 

 

 
 
 
 

08:45 - 10:00 

Competitive 6 - Institutional Environments 
and Firm Strategic  Responses 

San Martin D 

Competitive 7 - Intra-Firm Knowledge Transfer 
and Subsidiary Performance 

San Martin E 

Interactive 4 - Dealing with Institutional Changes San Martin F 

Interactive 5 - Drivers of Early International Expansion San Martin A 

 
10:00 - 11:15 Executive Plenary Panel - Indian Investments in Latin 

America:  Challenges  and oportunities 

 
San Martin B&C 

11:15 - 12:15 BREAK - POSTER SESSION 1 Lobby 

 
 

12:15 - 13:30 

Panel 9 - Innovations for the Middle of the Pyramid 
Consumers in Emerging Countries: New   Business 

Models for Local and Global Competition 

 
San Martin E 

 
Panel 10 - Meet the Editors Panel 

 
San Martin F 

13:30 - 14:30 LUNCH  

 
 
 
 

14:30 - 15:45 

 
Interactive 6 - Corporate Governance, CSR and  Sustainability 

 
San Martin D 

Interactive 7 - Global Capabilities and Rapid 
Internationalization in Emerging Market 

Firmsand Managerial Challenges 

 

San Martin E 

Case 1 - Case Studies San Martin F 

15:45 - 16:00 BREAK  

 
 

16:00 - 17:15 

Panel 11 - Dialogue as a method for shared governance 
– Emerging paradigms and  practices 

 
San Martin D 

Panel 12 - Developing International Business Graduate 
Programs in Latin America: Future   Challenges 

 
San Martin E 

17:15 Buses leave from Conference site to assigned  hotels  

20:00 - 20:15 Buses leave from assigned hotels to Gala  Dinner  

 
21:00  –  01:00 

 
GALA DINNER AT JW MARRIOTT HOTEL 

 

 
23:00 - 23:45 

 
Buses leave from Gala Dinner to assigned  hotels 
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Conference Schedule 
 

 

08:45 – 09:30 WELCOME SPEECH BY PROFESSOR YADONG LUO Auditorium 

 

Yadong Luo 
Dr. Yadong  Luo is the Emery M. Findley Distinguished Chair and Professor of  Management at U. of  Miami.     
He is a fellow of AIB and senior editor of JIBS. Professor Luo is one of the world’s top research scholars in 
international management. He has published over 170 articles in major refereed journals and more than a 
dozen books. His research interests include global strategy, strategic alliances, international co-opetition, 
business-government relationships, and management in emerging markets. According to Google Scholar, his 
works have been cited over 40,000  times. 

 
 
 
 
 

09:30 – 12:00 PARALLEL   SESSIONS 
 

Doctoral Consortium (for accepted PhD students only) Room A-503 

José Ernesto Amorós 
Dr. Amorós is Professor and Doctoral Programs Director at EGADE Business School, Tecnológico de Monterrey, 
Mexico. Until December 2015 he was the Executive Director of the Entrepreneurship Institute at Universidad 
del Desarrollo, Chile. He  is  member  of  the  Global  Entrepreneurship  Monitor,  GEM,  Board  of  Directors.  
He holds a Ph.D. in Management Sciences from ESADE Business School. He has a Bachelor’s  Degree  in 
Business Administration and MSc in Marketing from Monterrey’s Institute of Technology, Mexico. Member of 
several academic organizations and VP of  Iberoamerican Academy of  Management. His research interests   
are entrepreneurship and competitiveness, high growth new business, entrepreneurship and gender and 
corporate entrepreneurship. 

 
Faculty Panelists:  

 
Somnath Lahiri 
Dr. Somnath Lahiri (Ph.D, University of Memphis, USA) is Associate Professor of Management at Illinois State 

University, USA. His teaching interests are in the areas of strategic management, international management 
and international business. His research interests include international business and management with focus  
on emerging economies. Dr. Lahiri’s publications have appeared in several journals including the Journal of 
World Business, Journal of International Management, Management International Review, Journal of Business 
Research, R&D Management, International Business Review and International Journal of Management Reviews. 
Dr. Lahiri serves on the Editorial Board of Journal of International Management and Journal of World  Business. 

 
 
 

John M. Mezias 
Dr. John M. Mezias (jmezias@miami.edu) is an Associate Professor at the University of Miami’s School of 
Business Administration. Dr. Mezias’ research examines international human resource management, liabilities  
of foreignness, and legal consequences of strategic actions. He has published in the Strategic Management 
Journal, Journal of International Business Studies, Harvard Business Review, Organization Science, Journal of 
Management, Long Range Planning, British Journal of Management, Journal of  International  Management,  
Asia Pacific Journal of Management, and Journal of Organizational Behavior. He is Associate Editor of AIB 
Insights, and has long served on the Editorial Boards of  the Strategic Management Journal and the Journal      
of International Business Studies. He also served 5 years on the Executive Committee of AOM’s International 
Management Division. 

 
 

Doctoral Students: 
• Ronald Wolf, Universidad EAFIT Colombia, 
• Miguel Ignacio Córdova Espinoza, Pontificia Universidad Católica del Perú cordova.miguel@pucp.edu.pe 
• Henrique Corrêa da Cunha, FURB University of Blumenau Brazil,  henriquecorreadacunha@gmail.com 
• Ana Claudia Bansi ,  University of Sao Paulo, Brazil ana_bansi@hotmail.com 
• Juan Fernando Velez Ocampo, IUSH - Universidad EAFIT Colombia     juan.velez@salazaryherrera.edu.co 

WEDNESDAY, MARCH 8th, 2017 

mailto:cordova.miguel@pucp.edu.pe
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Paper Development Workshop in Spanish Room A-504 
 

Alvaro Cuervo-Cazurra 
Alvaro Cuervo-Cazurra is a Professor of  International Business and Strategy at Northeastern University. He      
is an expert on the internationalization of firms, with a special interest in emerging market multinationals; 
capability upgrading, particularly technological capabilities; and governance issues, focusing on corruption in 
international business. He was elected a Fellow of the Academy of International Business and to the Executive 
Committee of the International Management Division at the Academy of Management. He is co-editor of 
Global Strategy Journal. He was awarded a Ph.D. from the Massachusetts Institute of Technology. For more 
information please visit www.cuervo-cazurra.com. He can be contacted at a.cuervocazurra@neu.edu. 

 
 
 

Marcelo J. Alvarado-Vargas 
Marcelo J. Alvarado-Vargas is an Assistant Professor of Management at University of Toledo, USA. He earned 
a Ph.D. in Business Administration and Master in International Business from Florida International University, a 
Master in Operations and Technology Management from Universiteit Gent in Belgium, and a B.Sc. in Production 
Engineering from Universidad Privada Boliviana in Bolivia. His research manuscripts have been published in 
Journal of International Business Studies, Journal of Business Research, Journal of International Management. 
He presents articles in international conferences such as AIB, AOM, and SMS. His research focus in strategic 
management, innovation, technology management, corporate reputation, and international  business. 

 
 

 
Paper Authors: 
• Jubitza  Franciskovic  (Universidad  ESAN,  Perú)  –   Jfranciskovic@esan.edu.pe 
• Mariela Isabel Camargo Romain (Universidad ESAN, Perú) -  mcamargo@esan.edu.pe 
• Jose Satsumi Lopez-Morales (Instituto Tecnologico de Veracruz. México) jsatsumi@gmail.com 

 

Journal of International Business Studies (JIBS) Paper Development Workshop Room A-505 
 

Stav Fainschmidt 
Stav Fainshmidt is an assistant professor of international business and strategy at the Florida International 
University (FIU) College of Business. He received his PhD from Old Dominion University with a focus  on 
strategic management and international business. His research interests include institutions and governance, 
organizational capabilities, and methods in organizational  research. 

 
 
 
 
 
 

JIBS Editors/Senior Scholars: 
 

Saeed Samiee 
Saeed Samiee is Collins Professor of Marketing and International Business at The University of Tulsa. His 
specializes in marketing strategy, particularly in global, international and regional contexts.  He has published  
in and reviews for the leading marketing and international business journals including Journal of Marketing, 
Journal of the Academy of Marketing Science, and Journal of International Business Studies. He recently 
received the Lifetime Achievement Award from the AMA’s Global Marketing SIG. He currently serves as an 
international marketing editor for Journal of International Business Studies and is the associate editor for 
marketing and international business for the Decision Sciences   Journal. 

http://www.cuervo-cazurra.com/
mailto:a.cuervocazurra@neu.edu
mailto:a.cuervocazurra@neu.edu
mailto:Jfranciskovic@esan.edu.pe
mailto:Jfranciskovic@esan.edu.pe
mailto:mcamargo@esan.edu.pe
mailto:mcamargo@esan.edu.pe
mailto:jsatsumi@gmail.com
mailto:jsatsumi@gmail.com
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Timothy Devinney 
Timothy Devinney is a Professor of International Business and University Leadership Chair at the University of 
Leeds as well as Pro-Dean of Research & Innovation. He has published 12 books and more than ninety articles 
in leading journals. In 2008 he was the first recipient in management of an Alexander von Humboldt Research 
Award and was Rockefeller Foundation  Bellagio,  Academy  of  International  Business,  ANZAM  (Australia  
New Zealand Academy  of  Management), and  the Academy  of  Social  Sciences  fellow. He  served  as  Chair  
of  the International Management Division of  the Academy of  Management. He was Co-Editor of  Academy   
of Management Perspectives and the head of the International Business & Management Network of SSRN. 

 
 
 

Patricio Duran 
Patricio Duran is an assistant professor of  strategy at the Universidad Adolfo Ibáñez. He received his PhD        
in business administration, with a concentration in international business, from the University of South 
Carolina. His research interests include family firms, global strategy, and institutions. His work has been 
published in the Academy of Management Journal, Entrepreneurship Theory and Practice, and Journal of  
World Business. His work has also obtained several recognitions such as the 2016 IM  Division  D’Amore- 
McKim School of Business, Northeastern University  Best  Dissertation  Award  (Academy  of  Management)  
and  the  2016  OMT  Division  Best  International  Paper  Award  (Academy  of  Management),  among    others. 

 
 
 
 

Preet Aulakh 
Preet Aulakh is a Professor of Strategy and thefe Pierre Lassonde Chair in International Business at the Schulich 
School of Business, York University. He received his Ph.D. in Business from the University of Texas at Austin. His 
research focuses on the interactions of governance structures, relational dynamics in improving performance of 
dyadic; international technology licensing with particular emphasis on studying the motivations behind using 
licensing as a foreign entry strategy; and internationalization of firms from emerging economies. His research 
has been published in journals such as the Academy of  Management Journal, Journal of  Marketing, Journal   
of International Business Studies, Organization Science, Global Strategy Journal, Journal of International 
Management, Journal  of  Management  Studies, Journal  of  World  Business  and  the  Academy  of  Marketing 
Science Journal. 

 
 

Paper Authors: 
• Elizabeth Moore (Northeastern University, United States of America) – moore.el@husky.neu.edu 
• Jeffrey A. Kappen (Drake University, United States of America) – jeffrey.kappen@drak.edu 
• Jorge Carneiro FGV Sao Paulo School of Business Administration, Brazil) –   jtcarneiro@gmail.com 
• Veneta Andonova (Universidad de los Andes School of Management , Colombia) –   vandonov@uniandes.edu.co 
• Henrique Corrêa da Cunha (PPGAD FURB, Brazil) –  henriquecorreadacunha@gmail.com 

 
 

 
 

12:15  –  13:30       PDW: ENGAGING IN THE POSSIBILITIES OF   QUALITATIVE RESEARCH Room A-506 
 
 

Jeffrey A. Kappen 
Jeffrey A. Kappen is an Assistant Professor of  International Business at Drake University. Grounded primarily   
in institutional approaches, his research examines how issues of socio-cultural differences are negotiated and 
legitimated in organizations. Current projects include the formation of new transnational partnerships and 
organizational practices across varieties of capitalism, the influence of religion on shaping industry norms and 
social impact, and the implications of corporate language policies. His most recent publications have explored 
the impact of culture and religion on insurance, financial services, and sustainability issues in emerging markets. 

 
12:00 – 12:15 BREAK 1st   Floor Building A 

mailto:moore.el@husky.neu.edu
mailto:jeffrey.kappen@drak.edu
mailto:jtcarneiro@gmail.com
mailto:jtcarneiro@gmail.com
mailto:vandonov@uniandes.edu.co
mailto:henriquecorreadacunha@gmail.com
mailto:henriquecorreadacunha@gmail.com
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Matthew C. Mitchell 
Dr. Matthew Mitchell is an Associate Professor of International Business and Strategy at Drake University. 
Matthew holds degrees in Physics and Mathematics, an MBA in Management and a PhD in International Business 
from the University of South Carolina. His research investigates the relationship between firm strategy, politics, 
culture and religion across global markets. He has written numerous conference papers, book chapters, and 
journal articles on these topics. Dr. Mitchell is also a Founding Partner of Bâton Global LLC (www.batonglobal. 
com), a boutique consulting firm that provides strategy expertise and thought leadership to large and mid- 
sized companies around the  world. 

 
 

Len Treviño 
Len J. Treviño is the SBA Communications Distinguished Professor of International Business and Director of 
International Business Programs at Florida Atlantic University. Treviño is a multidisciplinary scholar, with interests 
ranging from international business theory and the multinational enterprise to management, gender, and 
workplace advancement. He has published in many of the top ranked international business and management 
journals, including Journal of International Business Studies, Journal of World Business, Journal of Management, 
International Business Review, Academy of Management Learning & Education, among   others. 

 
 
 

 

14:30– 15:45 PANEL ON PUBLISHING IN TOP JOURNALS Auditorium 
 

Timothy Devinney 
He is a Professor of International Business and University Leadership Chair at the University of Leeds as well    
as Pro-Dean of Research & Innovation. He has published 12 books and more than ninety articles in leading 
journals. In 2008 he was the first recipient in management of  an Alexander von Humboldt Research Award  
and was Rockefeller Foundation Bellagio, Academy of International Business, ANZAM (Australia New Zealand 
Academy of Management), and the Academy of Social Sciences fellow. He served as Chair of the International 
Management Division of the Academy of Management. He was Co-Editor of Academy of Management 
Perspectives and the head of the International Business & Management Network of  SSRN. 

 
 

Saeed Samiee 
Saeed Samiee is Collins Professor of Marketing and International Business at The University of Tulsa. His 
specializes in marketing strategy, particularly in global, international and regional contexts.  He has published  
in and reviews for the leading marketing and international business journals including Journal of Marketing, 
Journal of the Academy of Marketing Science, and Journal of International Business Studies. He recently 
received the Lifetime Achievement Award from the AMA’s Global Marketing SIG. He currently serves as an 
international marketing editor for Journal of International Business Studies and is the associate editor for 
marketing and international business for the Decision Sciences   Journal 

 
 

Lourdes Casanova 
Senior Lecturer, Director of the Emerging Markets Institute, Johnson School of Business at Cornell University, 
formerly at INSEAD. 2014 and 2015 one of the 50 most influential Iberoamerican intellectuals by Esglobal. 
Faculty Fellow at the Atkinson Center for a Sustainable Future. Co-author Emerging Market Multinationals 
Report: The China Surge, 2016; The Political Economy of an Emerging Global Power: In Search of the Brazil 
Dream, Palgrave Macmillan 2014, author of ‘Global Latinas: Latin America’s emerging multinationals’ Palgrave 
Macmillan 2009, co-author of Innovalatino, Fostering Innovation in Latin America, Ariel 2011. Member of Latin 
America Global Agenda Council at World Economic Forum and Editorial Board IJEM. Board member of Boyce 
Tompson Institute. Founding boardmember Emerging Multinationals Research Network. 

 
Daniel Shapiro 
PhD and Professor of Global Business Strategy at the Beedie School of Business, Simon Fraser University, and 
co-editor, Multinational Business Review. He worked as Dean of the Beedie School of Business where he led 
the School through successful accreditation rounds with AACSB and EQUIS. His research has been published 
in Strategic Management Journal, Academy of Management Journal, Journal of International Business Studies, 
Journal of Management Studies and International Journal of Industrial Organization, among others. In 1995 
and again in 2002 he was awarded the TD Canada Trust Teaching Award, and in 2014 was named the Academy 
of International Business (AIB) Educator of the Year. 

 
13:30 – 14:30 LUNCH Room D-200 
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Alvaro Cuervo-Cazurra 
Alvaro Cuervo-Cazurra is a Professor of  International Business and Strategy at Northeastern University. He       
is an expert on the internationalization of firms, with a special interest in emerging market multinationals; 
capability upgrading, particularly technological capabilities; and governance issues, focusing on corruption in 
international business. He was elected a Fellow of the Academy of International Business and to the Executive 
Committee of the International Management Division at the Academy of Management. He is co-editor of 
Global Strategy Journal. He was awarded a Ph.D. from the Massachusetts Institute of Technology. For more 
information please visit www.cuervo-cazurra.com. He can be contacted at a.cuervocazurra@neu.edu. 

 
 
 
 

18:00 – 21:00  WELCOME    COCKTAIL  Belmond Miraflores Park, 
Lima Address: Malecón de la Reserva 1035,  Miraflores 

 
 

 

08:45 – 09:00 FORMAL   CONFERENCE    OPENING 

 
• Jorge Talavera, President, Universidad ESAN 
• William Newburry, AIB-LAT President/Chapter Chair, Florida International University 
• Armando Borda, International MBA Director, ESAN Graduate School of   Business 

 

 

09:00 – 10:30 PANEL  1  -  DEANS’  ExECUTIVE  PANEL: BUSINESS SCHOOLS Auditorium 
CURRICULUM  RESPONSES  TO  THE  FAST 
CHANGES IN THE GLOBAL ENVIRONMENT 

 
 
 

Jorge Talavera 
Ph.D. (Honours) from the Pennsylvania State University; an MBA from ESAN in Peru; BS. in Mechanical Engineer 
from Universidad Nacional de Ingeniería of Peru with a major in Electronics. He participates actively in AIB, 
AACSB, EFMD, AMBA. He returned to ESAN as  President  in  2006, and  was  elected The  Global  Educator  of 
the year 2012 by The Academy of International Business, Chair of the global Partnership in International 
Management (PIM), Member of the International Advisory Board of the Escola de Administração de Empresas 
de Sao Paulo da Fundação Getulio Vargas, Chapter President of Beta Gamma Sigma Universidad ESAN 2013, 
Vice-president of the International Advisory Board of EQUAA, member of the board of CLADEA and Fellow of 
the American Academy of Financial Management  (FAAFM). 

 

 
Manuel Acevedo-Jaramillo 
Manuel Acevedo-Jaramillo is the Dean of the Business School at Universidad EAFIT in Colombia. His current  
role comprises overseeing all the educational, research and outreach activities of the institution in Colombia, 
Peru  and Central America. During his term, he has actively engaged in reinvigorating the academic programs   
of the School and incorporating innovate approaches to teaching at the undergraduate and graduate levels. 
Before this position he was the Director of the Bogota’s campus of the same university EAFIT. Manuel was the 
founder and Director of the University’s Innovation and Entrepreneurship Centre. Dean Acevedo-Jaramillo was 
also the Director of the International Cooperation Agency for the city of Medellin. Manuel has experience in 
teaching, consultancy and research in Colombia, Peru, and other Caribbean countries in the areas of innovation 
and corporate strategy, entrepreneurship and internationalization of Latin American firms. 

 

Maria Tereza Leme Fleury 
Professor at the University of São Paulo and Director at Fundação Getulio Vargas (FGV), she was a Research 
Fellow at the Institute of Manufacturing at Cambridge University, University of Sussex, Institute for Development 
Economics (Japan), and Visiting Professor at ESSEC (France). Also served as Director of the Business Association 
of Latin American Studies and the Brazilian Association for Graduate Studies and Research in Management. She 
is member of  the board of Academic and Professional Associations like IE, Madrid, Lisbon Business School,    
the Center for China-Latin America Management Studies of Tsinghua University (Beijing), and the Columbia 
Global Centers Latin America of Columbia University. Her main focus of research and publication is about the 
emerging country multinationals, comparing different countries and  regions. 

THURSDAY, MARCH 9th, 2017 
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Juan Carlos Sosa Varela 
Dr. Juan Carlos Sosa Varela is the Dean and Associate Professor of International Business at the School of 
Business and Entrepreneurship at the Universidad del Turabo, Puerto Rico. He is a visiting professor at the 
University of Puerto Ricovión Industrial in Madrid, the School of Business at the University  of  Colima  in 
Mexico, Universidad del Pacifico in Peru, Universidad Nacional de Colombia, Maastricht School of Business in 
Netherlands, Universidad de Vigo in Galicia and the Oslo School of Management in Norway. 

 
 
 
 
 
 

Hildy Teegen 
Hildy Teegen  is USC Education Foundation Chaired Professor in International Business after serving six years   
as the Dean of the Moore School of Business at the University of South Carolina. Prior to joining USC in 
September 2007, she was founding director of The George Washington University’s Center for International 
Business Education and Research (CIBER) in Washington, D.C. Dr. Teegen also held a joint appointment at GW  
as Professor of International Business at the School of Business and Professor of International Affairs at the 
Elliott School. Dr. Teegen earned bachelor’s degrees in Latin American Studies and International Business and 
Finance from the University of Texas at Austin in 1987. In 1993, she received her Ph.D. in International Business 
(with a sub-specialty in Marketing Strategy and Economic Development), also from the University of Texas at 
Austin. 

 

Daniel Shapiro 
PhD and Professor of Global Business Strategy at the Beedie School of Business, Simon Fraser University, and 
co-editor, Multinational Business Review. He worked as Dean of the Beedie School of Business where he led 
the School through successful accreditation rounds with AACSB and EQUIS. His research has been published 
in Strategic Management Journal, Academy of Management Journal, Journal of International Business Studies, 
Journal of Management Studies and International Journal of Industrial Organization, among others. In 1995 
and again in 2002 he was awarded the TD Canada Trust Teaching Award, and in 2014 was named the Academy 
of International Business (AIB) Educator of the Year. 

 
 
 

 

10:30 – 11:45 OPENING EXECUTIVE PLENARY Auditorium 
ISABELLA FALCO (PROMPERÚ) - ROQUE BENAVIDES (BUENAVENTURA) 

 

Isabella Falco 
Communication Strategy of the Peru Country Brand 
International advertising creative and communications expert with Cinema and Comparative Literature studies 
in the United States. Her strength lies in planning and executing corporate image communications campaigns, 
especially those designed to launch new brands, services or products. Feminist writer and editor, she has also 
successfully entered the competitive fields of mass media, social projects and public service. Today she is 
better known for having led the successful launch of the Peru Country  Brand. 

 
 
 
 

Roque Benavides 
Roque Benavides, Chairman of the Board of Compañía de Minas Buenaventura, a Peruvian mining company 
founded in 1953 and listed in the Lima Stock Exchange and in the New York Stock Exchange (NYSE: BVN). Mr. 
Benavides is a Board Member of Banco de Crédito del Perú, Unión Andina de Cementos and Sociedad Minera   
El Brocal, three Peruvian publicly traded companies. In 2001 Mr. Benavides was appointed to the Board of the 
World Gold Council and in 2008 was appointed President of the Silver Institute. He served as Chairman of the 
Board of the “Peruvian Industries Confederation” from 1999 to 2001 and has served as Chairman of the Board of 
the Mining and Petroleum Society of Peru since from 1993 to 1995. He led the Business Council for International 
Negotiations for the Free Trade Agreement between United States and Peru. Mr. Benavides received a B.S. in 
Engineering from the Pontifical Catholic University of Peru and an M.B.A. from Henley Management College 
(U.K.). 

 

 
11:45 – 12:00 COFFEE BREAK 1st  Floor Building A 
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12:00 – 13:15 PARALLEL  SESSIONS 
 
 

 
 

DOES GLOBAL INTEGRATION MAKE FIRMS MORE SOCIALLY RESPONSIBLE? THE EFFECT OF NATIONAL TRADE 
NETWORKS ON STATE AND PRIVATE FIRM CSR 
• Elizabeth Moore (Northeastern  University, United  States  of  america)  – moore.el@husky.neu.edu 
• Luis Alfonso Dau (Northeastern University, United States of America) – l.dau@neu.edu 
• Margaret Alyce Soto (Northeastern University, United States of america) –    soto.mar@husky.neu.edu 
Abstract 
The purpose of this study to examine the impacts of global integration on firm corporate social responsibility signaling. Building on 
Complex Interdependence Theory and Social Network Theory we propose that when nations are integrated in more global trade 
networks, firms within those nations are more likely to engage in corporate social responsibility signaling as a result of the 
increased pressures of complex interdependence. Further we argue that these global trade networks encourage increased 
signaling from state firms, as compared to publicly traded firms, because those firms are more accountable to global institutions. 
Analyses from 13,658 firms and 153 countries from 2000 to 2015 provides robust support for the arguments, suggesting that 
increased integration positively impacts corporate social responsibility efforts. 

 
CORPORATE SOCIAL RESPONSIBILITY, COUNTRY REPUTATION, AND FIRM REPUTATION: A PERSPECTIVE ON THE 
CREATION OF SHARED VALUE IN EMERGING MARKETS 
• Keith J. Kelley (University of Michigan-Flint, United States of America) –   keithkel@umflint.edu 
• Thomas A. Hemphill (University of Michigan-Flint, United States of America) –   tahemphill@umflint.edu 
Abstract 
In this paper we explore the relationship between country reputation and corporate reputation in the process of creating shared 
value (CSV). Strongly emphasizing the role of corporate social responsibility (CSR) in the formation of reputation for both 
countries and firms, we posit that CSR will increasingly enhance financial performance in firms from emerging markets as those 
markets become more developed. Shared value in the form of reputation accrues more to countries from CSR-related indicators 
and to corporations from non-CSR related indicators. However, as emerging markets become more developed, firms will 
appropriate more of the shared value from reputation that comes from CSR, though this may be mediated through financial 
performance of the firm. We discuss implications for countries and firms in emerging markets as well as moderating 
circumstances which impact the recursive process for creating shared value. 

 
BRIDGING INSTITUTIONAL VOIDS AT THE URBAN BASE OF THE PYRAMID 
• Carlos  Rufin  (Suffolk  University,  United  States  of  America)  – crufin@suffolk.edu 
Abstract 
Much of the BoP literature has focused on rural settings, yet urban poverty is rapidly growing in scale and importance. The urban 
poor in developing countries inhabit informal settlements characterized by significant institutional voids. This paper examines the 
strategies used to address these voids by companies that operate in such settings, through in-depth comparisons of the 
approaches used by three companies providing basic services in a major emerging-country metropolis. The paper shows that 
institutional voids at the urban BoP are characterized by their instability, diversity, and incompleteness. In this context, companies 
have no choice but to engage in institutional entrepreneurship to bridge the unfilled voids and to bring some stability and 
uniformity. In Rio de Janeiro, some utilities are attempting to do so through a combination of technology, which offers a stable 
and uniform basis of operation, and the engagement of multiple stakeholders along the lines of the collaborative governance 
concept. In order to implement these actions, however, the companies first have to gain a measure of legitimacy at the local level, 
overcoming the liability associated with their outsider status. 

 
WE GROW IT, WE BENEFIT! COOPERATIVE BUSINESS MODELS CREATING SHARED VALUE IN THE CHOCOLATE 
INDUSTRY 
• Peter Gallo (Creighton  University, United  States  of  America)  – petergallo@creighton.edu 
• Raquel Antolin-Lopez (University of Almeria, Spain) – ral252@ual.es 
• Ivan Montiel (CUNY - Baruch College, United States of America) – ivanmontiel@gmail.com 

 
Abstract 
This study introduces a new subcategory of social entrepreneurship called sustainable associative entrepreneurship (SAE). This 
concept encompasses specific social ventures, that rely on deeper levels of partnership and collaboration, to emerge as a growing 

COMPETITIVE SESSION 1: Corporate Governance & CSR In Emerging Economies 
Session Chair: Diego Cueto (ESAN Graduate School of Business) 
Location: Room A-503 

mailto:moore.el@husky.neu.edu
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mailto:keithkel@umflint.edu
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mailto:ivanmontiel@gmail.com
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concern in an industry while ameliorating entrenched social and environmental externalities. We explore a small sample of SAE 
ventures in the chocolate industry to generate theoretical insight on the value of the concept in explaining formation, business 
model design, and sustainable performance. We link our findings to the growing literature on sustainable business model 
innovation to demonstrate where they provide new insights and where it builds with this literature to further the efforts to 
develop a theory of sustainable entrepreneurship. 

 

 
RETAIL INTERNATIONALIZATION: THE IMPACT OF NETWORKS ON THE EXPANSION OF BRANDED RETAILERS INTO A 
CONTINENT-SIZED  EMERGING MARKET 
• Jorge Carneiro (FGV Sao Paulo School of Business Administration, Brazil) – jtcarneiro@gmail.com 
• Renata Gomes (Pontifical Catholic University of Rio de Janeiro, Brazil) – renatamariagomes@uol.com.br 
• Luis Antonio Dib (Coppead Graduate School of Business / Federal U. Rio de Janeiro, Brazil) – dib@coppead.ufrj.br 
Abstract 
This study addresses two under-researched aspects of international retail: branded retailers – manufacturers that develop 
consumer brands and operate branded stores, and intra-market expansion (i.e., expansion to new geographic regions in a given 
country). Besides, we discuss the challenges of intra-market expansion in continent-sized countries, exemplified by Brazil, with 
great across-region diversity (culture, infrastructure and institutions). In-depth investigation of four branded retailers underscores 
the network approach to internationalization. Specifically, relationships established by branded retailers in the Brazilian market 
help them deal with psychic distance concerns and affect their pattern of intra-market expansion, as regards choice of regional 
market(s), operation mode, and physical location of branded stores. We propose that intra-market expansion in continent-sized 
markets entails similar challenges as cross-market (international) expansion; however, intra-market expansion implicates lesser 
liability of outsidership vis-à-vis cross-market expansion, since branded retailers have established a position in local networks 
before they begin their intra-market expansion. Besides, we contend that the role of networks needs to be further examined in 
international retail research. 

 

INTERNATIONALIZATION OF SMES IN EMERGING COUNTRIES AND SURVIVAL CHANCE: SOME ARE BORN AND OTHER 
INTERNATIONAL REBORN 
• Eva Cristina Manotas  (Universidad Nacional de Colombia, Colombia) –  ecmanota@unal.edu.co 
• Maria Alejandra Gonzalez-Perez (Universidad EAFIT, Colombia) –  mgonza40@eafit.edu.co 
Abstract 
The impact of the expansion in international markets was studied and the way (gradual or accelerated) expands, and performance 
of the company.Instead of establishing a direct relationship between exports and international performance, we studied this 
relationship conditioned by the way or manner in which the company decides its internationalization. A different study of the 
effect of internalization on the performance approach, the hazards risk analysis. With the advantage that it is not necessary to 
assume any relationship between internationalization and performance, it was found that it is very important for both groups 
their internationalization, because once they start exporting, the hazard or risk of disappearing function decreases and stabilizes, 
indicating that their survival is positively affected by internationalization. 

 
VALUE CHAIN INTERNATIONALIZATION: THE EFFECTS OF PERFORMANCE   FEEDBACK 
• Carlos Rodriguez (INCAE Business School, Nicaragua) - carlos.rodriguez@incae.edu 
• Luciano Ciravegna (INCAE Business School, King’s College London, UK) - Luciano.ciravegna@kcl.ac.uk 
• Bent Pedersen (Copenhagen Business School, Denmark) - bp.smg@cbs.dk 
Abstract 
This study analyzes experiential learning effects in offshoring. Using Performance Feedback Theory we propose that feedback 
mechanisms shape the patterns of geographical diversification and within country expansion of firms’ offshoring activities. We 
argue that firms respond to different notions of performance feedback when describing value chain reconfiguration, where 
financial performance aspirations explain geographical diversification and operational performance aspirations explain patterns of 
within country expansion. We examine these relationships in a dataset of offshoring projects undertaken by 230 firms in the 
period between 1995 and 2012, finding support for our arguments 

 
EMERGING GLOBAL LEADER: TAKING ADVANTAGE OF THE ORIGIN TO BE MORE COMPETITIVE IN TRADITIONAL 
COUNTRIES 
• Tobias Kfoury (Universidade do Vale do Itajaí - UNIVALI, Brazil) – tobiaskfoury@gmail.com 
• Mauricio Dias da Silva ((Universidade do Vale do Itajaí - UNIVALI, Brazil) –    mauriciodias@edu.univali.br 
• Péricles Ewaldo Jader Pereira (Universidade do Vale do Itajaí - UNIVALI, Brazil) –  peckjader@gmail.com 
• Dinorá Eliete Floriani (Universidade do Vale do Itajaí - UNIVALI, Brazil) –  inora@univali.br 

COMPETITIVE SESSION 2: Internationalization Networks & Competitiveness 
Session Chair: Matthew Mitchell (Drake University) 
Location: Room A-504 
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Abstract 
The recent strategic movement for the internationalization of JBS, an Emerging Global Leader, with capital opening at the New 
York Stock Exchange, and the structuring of a spin-off in Europe, brings a new reality for both organizations and academic 
researches, showing that the country of origin’s specific advantages may not be sufficient for the setting of Global Leaders’ 
competitiveness in the emerging markets. The objective is to understand up until what point a company can stay at the top by 
only taking advantage of the country of origin’s characteristics, or if it needs a strategic repositioning to be more competitive. As 
an investigatory procedure, a single-case study was analyzed by means of descriptive-exploratory research, triangulated with 
secondary data and a face-to-face interview with JBS’s Director of Investor Relations. The new positioning strategy abroad was 
analyzed form three crucial aspects for the emerging multinationals to retain their Global Leader Status: equity, debt cost, and 
Corporative Governance. In addition to taking advantage of the birthplace’s resources and characteristics, the necessity for new 
strategies must also be considered for the attraction of shareholders and customers, presented to the market with traditional 
country’s business consistency. 

 

 
 

THE GLOBAL VALUE CHAIN OF ELECTRIC VEHICLES IN JAPAN AND SOUTH KOREA AND THE INTEGRATION 
PROSPECTS OF BRAZIL 

 
• Mario Henrique Ogasavara (ESPM, Sao Paulo, Brazil) –  mario.ogasavara@espm.br 
• Ailton Conde Jussani (Fundação Instituto de Administração (FIA), Brazil) –  ailtoncj@uol.com.br 
• Gilmar Masiero University of  Sao Paulo, Brazil) –  gilmarmasiero@gmail.com 
• Marcelo Luiz Risso (University of Sao Paulo, Brazil) – marceloluizrisso@gmail.com 
Abstract 
Recent developments in electric propulsion systems are causing a revolution in urban transport and Electric Vehicles (EVs) are 
becoming a sustainable alternative to vehicles with combustion engines. Thus, this research in a qualitative and descriptive way 
considered the development of EVs in Japan and South Korea, which for more than two decades have been facing major 
challenges in the large-scale production and commercialization of EVs. Semi-structured interviews with executives of the main 
players involved in the development of EVs in Japan and South Korea were conducted to obtain primary data on the subject. 
Secondary data were collected from the literature and technical publications. From the analysis of these data, it was inferred that 
there is not yet a global value chain of electric vehicles consolidated since the Japanese and South Korean industry began seeking 
to nationally develop all links in the chain. However, there is a global integration perspective with the production of some 
components made abroad and in this case, Brazil has been named as a potential developer of electronic control systems and 
supplier of raw material for batteries. This study is expected to increase knowledge about the possibilities and development 
alternatives of the emerging EV industry in Brazil. 

 
KNOWLEDGE SPILLOVER MECHANISMS THROUGH INWARD FDI IN BANKING INDUSTRY: EVIDENCE FROM SOUTH 
KOREA 
• Byung Il Park (Hankuk University of  Foreign Studies, South Korea) –   leedspark@hufs.ac.kr 
Abstract 
The purpose of this study is to identify the mechanisms of knowledge spillovers in the banking sector that is one of the most 
commonly regulated industries. Based on the survey data collected from managers of five major local banks, our results indicate 
that knowledge spillovers from foreign to local banks occur in the Korean context. Specifically, the demonstration effect, worker 
mobility and absorptive capacity of local banks are found functioning as effective conduits for knowledge flows from multinational 
banks to local institutions. However, competitive pressure displays no significant association with knowledge spillovers. This study 
offers theoretical contribution to the field of competitive dynamics by shedding light on the channels and factors that affect intra-
industry knowledge spillovers from the viewpoint of competitive actions and reactions between foreign and local banks. In 
addition, our study also suggests some practical implications for managers of banks and policy-makers of a host-country. 

 
DYNAMICS BETWEEN COMPETITIVE STRATEGIES, RESOURCES AND CAPABILITIES AND PERFORMANCE OF 
EXPORTING COMPANIES IN LATIN AMERICA 
• Jorge Heredia (Universidad  del  Pacífico, Peru)  – ja.herediap@up.edu.pe 
• Alejandro Flores (Universidad del Pacífico, Peru) –  flores_ja@up.edu.pe 
• Cristian Geldes (Universidad Alberto  Hurtado, Chile)  –  cgeldes@uahurtado.cl 
Abstract 
This study examines the interaction among competitive strategies (differentiation and cost-leadership), resources and capabilities, 

INTERACTIVE SESSION 1: Global Value Chains and Knowledge Spillovers 
in Emerging Markets 
Session Chair: Ana Teresa Tavares-Lehmann (CEF.UP, FEP-U.Porto) 
Location: Room A-505 
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and export performance under the "strategy tripod" approach, which considers industry, resources, and institutional effects. We 
used a questionnaire survey of executives of manufacturing and service companies in Peru, Brazil, Mexico and Chile and employed 
an SME (structural model equation) to test the hypotheses and confirmatory factor analysis (CFA) to develop the underlying multi-
item constructs. We found the relationship between capabilities and strategies is bi-directional, meaning that the stages of 
formulation and implementation of strategies are integrated. Additionally we found that differentiation strategy have a greater 
impact on export performance than cost strategy. Finally, the results indicate that differentiation strategy needs of marketing 
linking capability to increase business performance whereas cost strategy needs of operational capability to boost business 
performance. We conclude with practical and theoretical implications and future research. 

 
EXAMINING MODULARITY AND COMPLEXITY IN THE CONTEXT OF BUYER-SUPPLIER INTEGRATION IN THE BRAZILIAN 
AUTOMOTIVE  INDUSTRY 
• Ronaldo Parente (Florida International University, United States of America) –   rcparent@fiu.edu 
• Yue Zhao (Florida International University, United States of  America) –    yzhao028@fiu.edu 
• Lucas Wenger (Florida International University, United States of America) –    lweng004@fiu.edu 
Abstract 
Global markets are becoming increasingly challenging due to the rapid changes in technology and heterogeneous customer 
expectations. In pursuit of capturing these changing preferences, firms such as assembly plants are required to face substantial 
manufacturing due to this increasing product complexity. In the automobile industry, modularization has been suggested as an 
effective approach to manage this complexity. This study explores the moderation effect of modularity and supplier involvement 
on the relationship between firm performance and product portfolio complexity. Based on our study in Brazilian automobile 
industry, we empirically test the argument that product modularity and supplier-buyer integration could mitigate the negative 
influence of complexity on firm performance. 

 

 
“GUANXI” MEETS “PERSONALISMO”: EXAMINING CHINESE – ECUADORIAN BUSINESS INTERACTIONS 
• Astrid Kainzbauer (Mahidol  University, College  of  Management, Thailand)  – astrid.kai@mahidol.ac.th 
Abstract 
Due to the dramatic increase in business contacts between China and Ecuador over the last decade, and a dearth of treatment of 
this topic in the cross-cultural literature, a study of cross-cultural differences between China and Ecuador seems to be indicated to 
provide topical support to business people in both countries. The goal of this research project is to study the differences between 
Chinese and Ecuadorian cultures as perceived by business people with experience of the other culture. The cultural differences 
are developed from the examination of intercultural encounters between Chinese and Ecuadorian business people. The current 
paper uses a qualitative research approach that seeks to identify guiding principles relevant for cross-cultural interactions. 

 
THE ENTRY PROCESS OF HIGHER EDUCATION INSTITUTIONS IN BRAZIL: THE CASE OF LAUREATE INTERNATIONAL 
UNIVERSITIES 
• George  Bedinelli  Rossi  (ESPM,  Brazil)  – george.rossi@gmail.com 
• Renato Marcio Bulgarão (ESPM, Brazil)   –    renatobul@terra.com.br 
• Rony Locher (ESPM,  Brazil)    –  ronylocher@gmail.com 
Abstract 
This research aims to investigate the entry process of higher education institutions in Brazil, in particular the case of Laureate 
International Universities. To do so, Cultural, Administrative, Economic and Geographic distances – CAGE Framework - were used 
and which of these distances has more importance in this entry process. A single case study was carried on. Data was collected by 
interviews, newspapers, and documents. Content analysis was done by grouping convergent ideas on dendrograms (trees words) 
which were evaluated 17 key terms to elucidate this research. The survey showed that in the case of Laureate international 
universities the cultural, administrative, geographic and economic distances influenced partially the entry process. Regarding all 
distances, Cultural is the most important mainly the language and religion which imposes very different norms and behavior for 
conducting business and personal relationship. A second distance that has impact is Administrative, concerning with currency 
instability as inflation, and for economic distance, infrastructure differences is the most important point. 

 

THE EFFECTS OF THE PSYCHOLOGICAL CONTRACT BREACH AND EMOTIONAL EXHAUSTION ON TURNOVER 
INTENTIONS AMONG MILLENNIALS: THE MODERATING ROLE OF PERCEIVED JOB MEANINGFULNESS 
• Carlos Cordova Chea (ESAN Graduate School of  Business, Peru)  –  ccordova@esan.edu.pe 
• Armando Borda Reyes (ESAN Graduate School of  Business, Peru)  –  aborda@esan.edu.pe 

INTERACTIVE SESSION 2: Cross-Cultural Influences In IHRM 
Session Chair: Anabella Davila (Tecnológico de Monterrey) 
Location: Room A-506 
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• Oswaldo Morales Tristán (ESAN Graduate School of  Business, Peru)  –  omorales@esan.edu.pe 
• Abdul Beydoun (Beirut Arab University, Lebanon) –   a.baydoun@bau.edu.lb 
• Alfredo Merino Pasco (ESAN  Graduate  School  of  Business, Peru)  – 1401478@esan.edu.pe 
Abstract 
Nowadays, because of the progressive retirement of the baby boomer workforce, the importance of recruiting, motivating and 
holding millennial employees in the organization has emerged dramatically. As a result, this research paper explores the factors 
that influence the job turnover intentions among millennial workers, such as the psychological contract breach and job burnout in 
the form of emotional exhaustion. More specifically, our contribution resides in how the perception of possessing a meaningful 
job moderates the effects of the psychological contract breach and emotional exhaustion on the job turnover intentions among 
millennial employees. In fact, we posit that the perception of having a meaningful job will moderate negatively, or ameliorate, the 
job turnover intentions among the workers of the millennial generation, irrespectively whether they present psychological 
contract breach or emotional exhaustion. We argue this because it has been suggested that when workers feel that they have a 
meaningful work, they have less propensity to present job turnover and, within this context, it has been proposed that millennial 
employees prefer to look for jobs that are meaningful and fulfilling for them. 

 
FROM EXPATRIATION TO COMPATRIATION: A STRATEGIC VIEW OF HUMAN RESOURCE MANAGEMENT IN 
NETWORKED MNES 
• Vítor Corado Simões (ISEG, Lisbon School of Economics and Management, University of Lisboa, Portugal) – 

vcs@doc.iseg.utl.pt 
• João Peixoto (ISEG, Lisbon School of Economics and Management, University of Lisboa, Portugal) – jpeixoto@iseg.utl.pt 
• Diana Aurélio (Bosch Portugal, Portugal) –   dianafaurelio@gmail.com 
• Rute Pedrosa (ISEG, Lisbon School of Economics and Management, University of Lisboa, Portugal) – 

rute_pedrosa@hotmail.com 
Abstract 
The international movement of human resources (HR) has been a key element in the development of multinational enterprises 
(MNEs). However, in spite of very relevant contributions, the criticism raised by Bonache, Brewster & Suutari (2001) about the 
insufficient consideration of company strategy still holds today. In our view, the over reliance on a headquarters-to-subsidiary 
perspective, the excessive focus on specific assignment forms and the dominant individual staff perspective have all contributed 
towards an insufficient capacity of most extant literature to address the relationships between international staff assignment and 
MNE’s strategy. Taking the view of the MNE as an integrated network, the concept of compatriation is introduced as an envelope 
to better understand international HR flows. Compatriation is defined as the integrated, strategic management of the staff 
employed by a network-like MNE, whose careers and tasks have an international bearing. It goes further than concepts such as 
expatriation, impatriation, transpatriation and flexpatriation, since it espouses a strategic perspective of HR circulation, talent 
management and staff involvement in that type of organizational structures. The focus is not put on the movement of HR per se 
but rather on a strategic perspective on HR management. 
The development of the concept is based on a literature review and draws from an exploratory case study on international HR 
management in a well-established MNE. This case deals mainly with a shared services centre, an under researched organizational 
mode which stems from a network-like perspective of the MNE, and has experienced significant growth in the last decade. A set 
of propositions to specify the main implications of the compatriation concept for research and practice is derived. The paper 
concludes with a discussion and the suggestion of a set of approaches for further research on the issue. 

 

14:15 – 15:30 PARALLEL PANELS 
 

 
PANEL 2 - How will Latin American Firms become Globally Competitive? Room A-504 

Rethinking Paths of Innovation in an Era of Growing Uncertainty 
 
 

Gerald Andrew McDermott 
Gerald A. McDermott (PhD. MIT) is Professor of International Business at the Moore School of Business of the 
University of  South Carolina and is Senior Research Fellow at IAE Business School in Argentina. He specializes  on 
issues of innovation, risk, and institutional change in emerging market countries. His earlier work examined the 
impact of industrial networks on the economic governance institutions in transition countries. He has spent ten 
years examining the creation of innovation clusters in manufacturing and agriculture in South America. He also 
studies the impact of transnational regulatory integration on developing countries. His research website is: 
http://sites.google.com/site/mcdermottusc/ 

 
 

13:15 – 14:15 LUNCH 
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Sergio Rodríguez Soria 
Sergio Rodríguez Soria is an Electronic Engineer from PUCP (Peru), and has a master’s degree in Electronic 
Engineering from the University of Sao Paulo. He has more than 8 years of experience as a promoter of 
inventiveness and innovation in public politics, and more than 5 years of experience as an engineer and 
researcher in the different stages of the technological innovation process. Since 2013, he’s the Director of 
Innovation of the Ministry of Production of Peru, having implement the Startup Perú program, a fund to help 
innovative ventures, and restructuting the public platform Innovate Perú. 

 
 
 
 
 

Miguel Federico Lengyel 
Lawyer, MA in International Relations and Ph.D.(c) in Political Science from the MIT. He is currently the Director of 
Inter-institutional Projects at the Interdisciplinary Center of Studies in Science, Technology and Innovation 
(CIECTI). He is also the Director of the Program on Development, Innovation and Society at the Latin American 
School of Social Sciences (FLACSO, Argentine Branch). Also worked as  consultant  of  the  IADB,  IDRC,  the  World 
Bank, the UNDP, ECLAC, and the Harvard Business School. He teaches at FLACSO and at the National University of 
Buenos Aires. His main areas of research interest concern development, industrial organization, and innovation, 
including their underlying domestic and transnational institutional  foundations. 

 
 
 
 

Anders Aeroe 
PhD in industrial economics from Copenhagen Business School and currently Director of the Division of 
Enterprises and Institutions, International Trade Centre (ITC, part of the WTO & UN). He worked as Head of the 
Research and Policy  Section at the Danish Association of  Engineers, Export Manager at the Danish Federation  of 
Small and Medium-Sized Enterprises, Senior Manager Trade Promotion at the Western Cape Trade and 
Investment Promotion Agency (WESGRO), regional adviser to the Danish Industrialization Fund for Developing 
Countries (South Africa), Chairman of the Board of the Western Cape call centre business association 
(CallingtheCape), member of the South African Maritime Industry Task Team, member of the Advisory Council  to 
the Cape IT Initiative and he has been a Research Fellow at the University of California in Los   Angeles. 

 
 
 

PANEL 3 - Extractive Industries and Community Relations in Latin America Room A-505 
Carlos Rufín 
Carlos Rufín is Associate Professor of International Business at Suffolk University’s Sawyer Business  School. 
His research focuses on developing countries, examining the relationship between business and government, 
private-sector initiatives aimed at the poorest population segments, and sustainable urbanization. He is also a 
consultant to the World Bank, the Inter-American Development Bank, and many other organizations. Dr. Rufín 
has a PhD in Public Policy with a specialization in economic development from the Harvard Kennedy School, as 
well as an M.A. degree in Economics from Columbia University and a BA in Economics from Princeton University. 

 
 
 

Giselle Huamani 
Mrs. Giselle Huamani Ober is a mediator and researcher, who has done her Master of Arts in Political Science    
at The American University, and the doctoral studies at the Institute for Conflict Analysis and Resolution at     
the George Mason University. She is a professor at the Pontifical University of Peru, ESAN, UARM and CAEN. 
Furthermore, she has worked in several peace and conflict transformation processes in countries such as 
Guatemala, Bolivia, Northern Ireland, and the United States among others. She has been a consultant for 
international organization in peace building and conflict prevention such as Organization of American States, 
PNUD and the World Bank. Currently she is in charge of the Adjunct for the Prevention of Social Conflicts and 
Governance at the Ombudsman Office of  Peru. 

 

Hildy Teegen 
Hildy Teegen  is USC Education Foundation Chaired Professor in International Business after serving six years     
as the Dean of the Moore School of Business at the University of South Carolina. Prior to joining USC in 
September 2007, she was founding director of The George Washington University’s Center for International 
Business Education and Research (CIBER) in Washington, D.C. Dr. Teegen also held a joint appointment at GW   
as Professor of International Business at the School of Business and Professor of International Affairs at the Elliott 
School. Dr. Teegen earned bachelor’s degrees in Latin American Studies and International Business and Finance 
from the University of Texas at Austin in 1987. In 1993, she received her Ph.D. in International Business (with a 
sub-specialty in Marketing Strategy and Economic Development), also from the University of Texas at   Austin. 
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Dario Zegarra 
Dario Zegarra, is currently responsible for the management of government relations, sustainable development, 
social management and land of  the Mining Company Antamina. In his 20 years of  professional experience      
he has held positions of responsibility at Newmont Mining Corporation, Yanacocha Mine, Lima Cements and 
Iscaycruz Mine. He has led and participated in mining projects in Indonesia, Ghana, the United States and    
Peru. His academic background includes postgraduate studies in risk management and negotiation at Harvard 
University; Environmental science at Idaho University and management at ESAN. He holds a Mining Engineer 
degree from the Pontifical Catholic University of Peru. 

 
 
 

PANEL 4 - Multilatinas: Theoretical contributions and Managerial Challenges Room A-506 
 

Jorge Carneiro 
PhD in Business Administration from the Federal University of Rio de Janeiro. Associate Professor of Strategy  
and International Business at FGV São Paulo School of Business Administration. Chair of the strategy division of 
ANPAD (the Brazilian Academy of Management). Former member (2011-2016) of the board of EIBA (European 
International Business Academy and former member (2009-2014) of the Executive Committee of BALAS 
(Business Association of Latin American Studies). Chair of the BALAS 2012 conference, Chair of EIBA 2015 
conference and Academic Program Chair of the AIB-LAT (Academy of International Business, Latin American 
chapter) 2017 conference. Editor-in-chief of the Brazilian Administration Review (2010-2015) and member of  
the editorial advisory board of Multinational Business Review, Brazilian Administration Review and Management 
Research. 

 

Alvaro Cuervo-Cazurra 
Alvaro Cuervo-Cazurra is a Professor of International Business and Strategy at Northeastern University. He is an 
expert on the internationalization of firms, with a special interest in emerging market multinationals; capability 
upgrading, particularly technological capabilities; and governance issues, focusing on corruption in international 
business. He was elected a Fellow of  the Academy of  International Business and to the Executive Committee   
of the International Management Division at the Academy of Management. He is co-editor of Global Strategy 
Journal. He was awarded a Ph.D. from the Massachusetts Institute of Technology. For more information please 
visit www.cuervo-cazurra.com. He can be contacted at a.cuervocazurra@neu.edu. 
 
 

Armando Borda Reyes 
Assistant Professor at ESAN. Director of the International MBA and Head of the Graduate Student Exchange Office 
at ESAN Graduate School of Business. Professor Borda obtained his Ph.D. degree from Florida International 
University and his MBA from ESAN University. His areas of interest are International Business, Strategic 
Management, and Entrepreneurship. His work has been published in prestigious journals such as the Journal of 
World Business, Journal of International Business Studies and the Journal of Business Research. Professor Borda 
is an active member of both The Academy of International Business and The Academy of   Management. 

 
 
 
 

Diego Finchelstein 
Diego Finchelstein is an Assistant Professor of Management at Universidad de San Andrés (Argentina) and a 
researcher  at  Consejo  Nacional  de  Investigaciones  Científicas  y Técnicas  of  Argentina  (CONICET).  He  holds a 
PhD from Northwestern University. His main area of expertise is related to the relation between institutions, 
state actions and the internationalization of Latin American firms. He has also done research and published in 
other areas such as public utility regulations, national systems of quality and the strategy of  business groups.  He 
has received research funding from NSF-CTIM Kellogg School of Management, CONICET, UNSAM and the Roberta 
Buffett Center for Comparative and International Studies (Northwestern University). He has also done 
consultancy work for the Argentine Secretariat of Energy and the  IADB. 

 
 

Maria Alejandra Gonzalez-Perez 
Maria Alejandra Gonzalez-Perez (PhD, MBS, Psy) is Full Professor of Management at Universidad EAFIT(Colombia). 
Maria Alejandra is the Vice-President of Administration at the Academy of International Business (AIB) (2015- 
2018), coordinator of the Colombian universities in the virtual institute of the United Nations Conference for 
Trade and Development (UNCTAD) since 2009, Distinguished Fellow of the Association of Certified Commercial 
Diplomats; Research Partner at the CEIBS Center for Emerging Market Studies, and Editor-in-Chief of the business 
journal AD-minister. 
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Maria Tereza Leme Fleury 
Professor at the University of São Paulo and Director at Fundação Getulio Vargas (FGV), she was a Research 
Fellow at the Institute of Manufacturing at Cambridge University, University of Sussex, Institute for Development 
Economics (Japan), and Visiting Professor at ESSEC (France). Also served as Director of the Business Association of 
Latin American Studies and the Brazilian Association for Graduate Studies and Research in Management. She is 
member of the board of Academic and Professional Associations like IE, Madrid, Lisbon Business School, the 
Center for China-Latin America Management Studies of Tsinghua University (Beijing), and the Columbia Global 
Centers Latin America of Columbia University. Her main focus of research and publication is about the emerging 
country multinationals, comparing different countries and regions. 

 
 

Patricio Duran 
Patricio Duran is an assistant professor of strategy at the Universidad Adolfo Ibáñez. He received his PhD in 
business administration, with a concentration in international business, from the University of South Carolina. His 
research interests include family firms, global strategy, and institutions. His work has been published in 
prestigious academic journals such as the Academy of Management Journal, Entrepreneurship Theory and 
Practice, and Journal of World Business. His work has also obtained several recognitions such as the 2016 IM 
Division D’Amore-McKim School of Business, Northeastern University Best Dissertation Award and the 2016 OMT 
Division Best International Paper Award, among  others. 

 
 

 
William Newburry 
Dr. William Newburry is Chair of the Department of Management and International Business and the Ryder 
Eminent Scholar of Global Business at Florida International University. Before joining FIU in 2007, Dr. Newburry 
was employed at Rutgers Business School. He received his Ph.D. in 2000 from New York University. Professor 
Newburry’s research focuses on how multinational corporations manage and relate to subsidiaries and other local 
stakeholders when they invest overseas, with a particular emphasis on corporate reputation. He has published 
40+ papers in top-tier, peer-reviewed journals and twelve in scholarly books. He recently co-authored Emerging 
Market Multinationals: Managing Operational Challenges for Sustained International Growth (Cambridge 
University Press), and has co-edited two books in the AIB-LAT book series. He is the Series Editor of Research in 
Global Strategic Management, and the AIB-LAT President/Chapter   Chair. 

 
Miguel A. Montoya 
Miguel A. Montoya has a B.A. in Economics, a Master degree and a PhD in Applied Economics at the Universidad 
Autonoma de Barcelona (UAB), Spain. Actually is Professor and Associate Director of the Graduate and Research 
in the Tecnologico de Monterrey (ITESM), Campus Guadalajara. He had been Director of the Department of 
Economics and Law, Europe Advisor for Tec de Monterrey, Director of Barcelona (Spain) Office, and Director at 
the Office of International Affairs. 

 
 
 
 
 

PANEL 5 - Implications of the Global Trends for Multilatinas Room A-311 
and Their Managers 

 
Moacir de Miranda Oliveira Junior 
Full Professor and Coordinator of the Graduate Program in Business Administration at USP - University of São 
Paulo. He worked as a Visiting Scholar at the University of Cambridge - Judge Business School (1997-1998) and 
as a visiting professor in universities at EUA, EU and Latin America. He is currently the Chief Editor of RAI/IMR – 
Innovation & Management Review. He is member of the Executive Committee of the Academy of International 
Business - Latin America Chapter. He is the Director for Latin America of GLORAD - Center for Global R&D & 
Innovation. As a consultant in the field of strategy, innovation, international business and sustainability, he has 
been working for major Brazilian companies and for the  government. 

 
 
 

Lourdes Casanova 
Senior Lecturer, Director of the Emerging Markets Institute, Johnson School of Business at Cornell University, 
formerly at INSEAD. 2014 and 2015 one of the 50 most influential Iberoamerican intellectuals by Esglobal. 
Faculty Fellow at the Atkinson Center for a Sustainable Future. Co-author Emerging Market Multinationals 
Report: The China Surge, 2016; The Political Economy of an Emerging Global Power: In Search of the Brazil 
Dream, Palgrave Macmillan 2014, author of ‘Global Latinas: Latin America’s emerging multinationals’ Palgrave 
Macmillan 2009, co-author of Innovalatino, Fostering Innovation in Latin America, Ariel 2011. Member of Latin 
America Global Agenda Council at World Economic Forum and Editorial Board IJEM. Board member of Boyce 
Tompson Institute. Founding boardmember Emerging Multinationals Research Network. 
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Anabella Davila 
Anabella Davila (Ph. D. The Pennsylvania State University) is a professor of management and strategic human 
resource management at EGADE Business School, Tecnologico de Monterrey, Mexico. She holds the Research 
Chair on Strategy and Management of Organization in Emerging Economies. Her research articles have 
appeared in Business & Society, International Journal of Human Resource Management, and Journal of World 
Business, among others, and has co-edited several books on Latin American culture and human resources 
management. Besides culture and human resource management in Latin American organizations, her current 
research interest includes human development and sustainability. She is a founding member of the Emerging 
Markets Research Network (EMRN). Dr. Davila is an active member of the Academy of Management and a 
member of the National Researchers System in Mexico (Tier II). 

 
 
 

Veneta Andonova 
Veneta Andonova, Ph. D. is a leading educator and researcher in the field of business and entrepreneurial 
strategy in emerging and developing contexts. She has years of professional experience working with hands-   
on projects and executive education. Her research was published in the Journal of Development Economics, 
Journalof Business Research,Journalof Development Studies, and Reviewof Lawand Economics, amongothers. 
She is a startup mentor and business consultant in the field of strategic management and internationalization. 
Her on-going professional and research projects are  on  the  topics  of  multilatinas,  technological  startups 
and engagement in learning and creativity. She is a founding member of the Emerging Marketing Research 
Network. 

 
 
 
 
 

 

 

15:30 – 16:45 PARALLEL SESSIONS 
 
 

 
 

DO NEGOTIATION STYLES CHANGE FOR MEXICANS AND AMERICANS? A STUDY OF SALARY NEGOTIATION STYLES 
FOR  HISPANIC-AMERICAN  MULTICULTURALS  AND AMERICAN MONOCULTURALS 
• Davina Vora (State University of New York at New Paltz, United States of America) – vorad@newpaltz.edu 
• Napatsorn Jiraporn (State University of New York at Oswego, United 

States  of  America)  –  napatsorn.jiraporn@oswego.edu 
• Wendy Casper (University of Texas  at Arlington, United States of America) –   wjcasper@uta.edu 
Abstract 
Drawing on the multiculturalism and conflict resolution literatures, we examine the salary negotiation behavior of monocultural 
American and multicultural Hispanic-American individuals. In an experiment involving 298 full-time salaried employees, we explore 
whether, compared to monocultural Americans, multicultural Hispanic-Americans are more likely to adjust their negotiation style to 
reflect the cultural values of their negotiation partner (either American or Mexican) and whether cultural intelligence influences this 
relationship. We also examine the effect of familiarity with Latino culture (among monoculturals) and bicultural identity integration 
(among multiculturals). We found some support for our hypotheses. For the compromising strategy, Hispanic-Americans tend to adjust 
their negotiation style to use a more culturally-appropriate approach, while Americans do not. Cultural intelligence was not related to 
using a culturally appropriate strategy. However, when negotiating with a Mexican, monoculturals who are more familiar with Latino 
culture are more likely to use compromising and integrating strategies than those who are less familiar with Latino culture. Finally, 
among multiculturals, greater bicultural identity integration is associated with less frequent use of the avoiding strategy and more 
frequent use of an integrating strategy. Implications of our research are discussed. 

 

UNPACKING ASSUMPTIONS IN EXPATRIATION RESEARCH: EXPATRIATE SUCCESS, FAILURE AND   ADJUSTMENT 
• Alexei Koveshnikov (Aalto University School of Business, Finland) –   alexei.koveshnikov@aalto.fi 
• Heidi  Wechtler  (MacQuarie   University,  Australia)   – heidi_wechtler@yahoo.fr 
• Alex Bitektine (HEC Montreal, Canada) –  alex.bitektine@hec.ca 
Abstract 
In this paper, we use the context of self-initiated expatriates (SIE) to critically discuss the concepts of “expatriate success” and 
“expatriate failure” as they are currently defined in the expatriation literature and question the role of cross-cultural adjustment as the 
key mechanism of expatriate success/failure. Based on a sample of 214 SIEs, we expose different symmetrical and asymmetrical 
configurations of SIEs’ adjustment, success, and failure. By doing so we deduce a typology of SIEs based on how SIEs’ adjustment 

COMPETITIVE SESSION 3: Expatriates & Cross- Cultural Adjustment 
Session Chair: Davina Vora (State University of New York at New Paltz) 
Location: Room A-311 
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interacts with their success and/or failure. In this way, we distinguish between four types of SIEs: live to work SIEs; ideal reactive SIEs; 
ideal proactive SIEs; and work to live SIEs. With this explorative analysis we aim at contributing to the debate concerning the need to 
rethink how “success”, “failure” and their relationships with cross-cultural adjustment are to be conceptualized and defined in the 
expatriation literature. 

 

THE INFLUENCE OF NATIONAL CULTURE ON INTERNATIONAL PROJECT PERFORMANCE 
• Cláudia Pinto (EAESP/FGV  -  Fundação  Getulio  Vargas,  Brazil)  – claudia.frias.pinto@gmail.com 
• Fernando Ribeiro Serra (UNINOVE - Universidade Nove de Julho, Brazil) – fernando.antonio.ribeiro.serra@gmail.com 
• Manuel Portugal Ferreira (UNINOVE - Universidade Nove de Julho & ESTG/IPL, Brazil) – manuel.portugal.ferreira@gmail.com| 
Abstract 
In this study, we analyze the influence of national culture on project performance. In specific terms, we examine whether national 
culture influences project performance and which cultural dimensions affect it. We conducted an empirical study with a sample of 271 
project managers in 39 countries. The results showed that the cultural dimensions of power distance and future orientation have a 
negative impact on project performance and that gender egalitarianism has a positive impact. This study makes theoretical and practical 
contributions. It advances the literature on project management and helps managers to prepare for cultural diversity, which is 
increasingly frequent in projects. 

 
 

 
INSTITUTIONAL FACTORS AND INNOVATIVE COOPERATION IN DEVELOPING COUNTRIES: THE EFFECT OF 
INTELLECTUAL PROPERTY RIGHTS ON CO-INVENTOR COOPERATION IN LATIN AMERICA 
• Andres Velez Calle (Universidad EAFIT / Rutgers University, Colombia) –    avelezca@eafit.edu.co 
• Fernando Sanchez Henriquez (Universidad del Desarrollo, Chile) – f.sanchez@udd.cl 
• Luis Alfonso Dau (Northeastern University, United States of America) – l.dau@neu.edu 
• Elizabeth Moore, (Northeastern University, United States of America) –    moore.el@husky.neu.edu 
Abstract 
International cooperation in innovative activities has a positive impact on the innovation outcome of the countries involved. While 
research has shown the positive effects of institutional factors on innovation, there is less understanding on the role of these elements in 
increasing the cooperation for innovation between countries, especially regarding developing economies. We study whether 
institutional factors, focusing on intellectual property protection, political stability and scientific production environment, enhance 
cooperation on innovation in developing countries. We test these ideas using a 14-year panel of Latin American nations, estimating US 
patent applications by country co-inventors for each observation. We find that intellectual property protection (IPR) has a significant 
positive effect on co-inventor cooperation in patent applications and while political stability does not have a direct effect on co-inventor 
cooperation, it does positively moderate its relationship with IPR. Additionally, we find that the scientific production environment also 
positively moderates the relationship between IPR and co-inventor cooperation. We discuss the implications of these findings to 
advance theory and research for a better understanding of the relationship between institutional factors and inter-country cooperation 
for innovation. 

 
DO INSTITUTIONS MATTER IN SOUTH–SOUTH ESTABLISHMENT MODE CHOICE? 
• Mario Henrique Ogasavara (ESPM, Sao Paulo, Brazil) –  mario.ogasavara@espm.br 
• Gabriel Vouga Chueke (University of Sao Paulo, Brazil) –  gabrielbrasil@gmail.com 
• Edison Fernandes Polo (University of Sao Paulo, Brazil) – polo@usp.br 
Abstract 
The purpose of this paper is to extend the academic discussion about the entry mode choice pursuing a better understanding of how 
does institutional environment influence the choice between an acquisition and a greenfield investment. Thus, this study tries to shed 
light on the strategic behavior of Emerging Markets Multinational Corporations (EMNCs) investing in developing economies by analyzing 
the dynamics of institutional constraints in their internationalization process. The sample consists of 331 Brazilian foreign subsidiaries 
operating in 16 Latin American countries from 2000 to 2014. We proposed an analytical framework, built on institutional theory 
concepts composed by tree dimensions: (i) political uncertainty, (ii) financial market development, and (iii) innovation systems. The 
results show that none of the institutional aspects are associated with entry mode selection of EMNCs investing in developing 
economies. Nevertheless, firm characteristics as subsidiary age is significant to explain establish mode choice, point out that more 
experienced EMNCs are better able to act in low quality institutional environment through greenfield investment. 

 
 

COMPETITIVE SESSION 4: Institutions & International Expansion in Emerging Economies 
Session Chair:Jorge Guillen (ESAN Graduate School of Business)  
Location: Room A-506 
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THE EFFECT OF WEAK INSTITUTIONS AND FAILED PUBLIC POLICIES IN THE PROCESS OF FIRMS’ 
INTERNATIONALIZATION IN ARGENTINA 
• Diego Finchelstein (Universidad  de  San Andrés, Argentina)  – dfinchelstein@udesa.edu.ar 
Abstract 
This research examines the poor performance of Argentina in terms of firms’ internationalization. The research question is how have the 
institutional factors influenced the low internationalization levels of Argentine firms? I argue that the weak institutional environment 
characterized by poorly conceived public policies is a very important reason to understand this bad performance. Particular attention is 
paid to the design and execution of privatizations, the absence of an autonomous bureaucratic body as well as a weak and inter-
temporally inconsistent set of public policies. Most studies focus in successful cases to illustrate the importance of institutional factors in 
internationalization processes. Thus, one of the main contributions of this research is to show how negative cases can also enlighten 
institutional effects on this phenomenon. The study of Argentina shows how weak institutions and failed public policies distort firms’ 
incentives to expand abroad. Additionally, I offer a detailed analysis of one of the largest Latin American countries and its relation to 
internationalization –a topic that is surprisingly understudied in the case of Argentina-. 

 
 

 
 
 
 
 
 

DEGREE OF INTERNATIONALIZATION AND CORPORATE SUSTAINABILITY AS AN INFLUENCE ON PERFORMANCE:  A 
LITERATURE REVIEW 
• Ana Claudia Bansi (Universidade de São Paulo and Instituto Federal de São Paulo, Brazil) – ana_bansi@hotmail.com 
• Simone Vasconcelos Ribeiro Galina (Universidade de São Paulo, Brazil) – svgalina@usp.br 
Abstract 
Multinational companies (MNCs) face more pressure by stakeholders than domestic firms to develop corporate sustainability because 
they have more visibility in the markets and relate to more stakeholders types. However, in addition to meet stakeholder’s expectations, 
MNCs also are in serch of a better financial performance through sustainability investing. This paper aims to (i) analyze how the theory 
relates internationalization, corporate sustainability and financial performance, (ii) address future research paths that can be traversed to 
contribute to this literature. To reach this, it was carried out a systematic review of literature on the three themes together. The data 
source used was Scopus. As the main result, despite a recente grow, only seven articles that interconnect these subjects was found. The 
first article was published in 2008, demonstrating how this literature has yet to grow by analyzing various regions and make comparisons 
across sectors. 

 
HOME COUNTRY AND OUTWARD FOREIGN DIRECT INVESTMENT FROM LATIN AMERICA: A TOPSIS ANALYSIS 
• Henrique Correa da Cunha (PPGAD FURB, Brazil) –   henriquecorreadacunha@gmail.com 
• Mohamed Amal (Fundação Universidade Regional de Blumenau - FURB, Brazil) – mohamedamal.amal@gmail.com 
• Nelson Hein (PPGCC FURB, Brazil) –  hein@furb.br 
Abstract 
Political and economic reforms that took place during the 1990s were characterized by the setting up of significant changes in the 
business environment and institutions that regulate and constraint the activities of foreign firms. These changes created favorable 
conditions, not only to attract MNCs, but also for supporting the internationalization of domestic firms. The present study is an attempt 
to investigate the relationship between home country institutional changes and OFDI intensity from Latin America. Particularly, by using 
TOPSIS and regression techniques, it addresses the role of governance quality, economic performance and the quality of infrastructure 
and access to technology as home country factors that influence OFDI intensity in Latin American countries. The results indicate that the 
three factors have been found statistically significant to explain the OFDI intensity for Latin American countries. The study also provides 
support for the hypothesis, which states that access to technology and the quality of infrastructure in the home country moderate the 
OFDI intensity in the case of a strong economic performance in the home market. Additionally, the results confirm the hypothesis that 
institutional quality combined with strong economic performance intensifies the OFDI activities in Latin American countries. 

 
INTERNATIONALIZATION OF MEXICAN FAMILY CONGLOMERATES: THE CASES OF XIGNUX AND ALFA 
• Juan Velez-Ocampo (Universidad  EAFIT,  Colombia)  – juan.velez@salazaryherrera.edu.co 
• Karthik Govindan (Universidad EAFIT, India) –   karthikg65@gmail.com 
• Maria Alejandra Gonzalez-Perez (Universidad EAFIT, Colombia) –  mgonza40@eafit.edu.co 
Abstract 
Purpose: 
This paper compares and analyses the internationalization process of two Mexican family-owned firms: Xignux and Alfa. This paper is 
intended to offer a theoretical understanding using existing frameworks such as OLI (ownership, location, and internationalization), LLL 

INTERACTIVE SESSION 3: International Expansion and Firm Capabilities in Emerging 
Markets Firms 
Session Chair: Carlos Rufin (Suffolk University) 
Location: Room A-507 
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(linkage, leverage, and learning), and the Uppsala model. Furthermore, it tests whether the theoretical framework of organizational 
capabilities and international ventures fits the internationalization of these companies.  
Design/methodology/approach 
This paper is based on case study methodology using the companies’ publically available data. Both within-case and cross-case analysis 
were carried out in order to identify specific traits in the internationalization pattern of both firms, cases were also compared with 
literature to identify conflicts and similarities that enable a better understanding of phenomena.  
Findings  
It was found that not a single theory fully and satisfactorily explains the internationalization of both Xignux and Alfa, instead, issues like 
internationalization into low psychic distance countries, establishment of strategic alliances and the exploitation of locational specific 
advantages contributed in the international expansion of the studied companies.  
Originality/value  
There is an increasing amount of available literature regarding internationalization strategies and internationalization theories applied to 
developing and emerging country firms. However, most of the studies analyse companies from Asia, and there are limited studies on 
multilatinas. Furthermore, scholars are still debating whether the existing theories, or an adaptation of them, explain the 
internationalization of multilatinas. 

 
INTUITIVE? DELIBERATIVE? THE RELATION BETWEEN COGNITIVE STYLE AND INTERNATIONALIZATION IN SMES 
• Gabrielle Ribeiro Rodrigues Silva (Federal University of Paraná - UFPR, Brazil) – gabii.ribeiiro@hotmail.com 
• Karina De Déa Roglio (Federal University of Paraná - UFPR, Brazil) –   karinaroglio@gmail.com 
• Gustavo Abib (Federal University of  Paraná  - UFPR, Brazil) –   gustavo.abib@gmail.com 
• Leandro Rodrigo Canto Bonfim (Federal University of Paraná - UFPR, Brazil) – leanbonfim@yahoo.co 
Abstract 
The decision to internationalize admittedly involves several factors that are sources of uncertainty and complexity. Such decision is even 
more complex in micro, small, medium enterprises (SMEs), once this decision is usually incumbency of a single manager. Thus, when 
investigating the decision of internationalization of SMEs, scholars should take into account the sociodemographic and cognitive 
personal characteristics of managers. In the present study we investigated the influence of individual characteristics of managers in the 
degree of internationalization of SMEs. The method we adopted was a survey with 168 managers of SMEs exporting companies in the 
state of Paraná, Brazil. We performed the data analysis with structural equation modeling (SEM). We argued through the results in the 
context investigated that the cognitive style that influences the degree of internationalization of SMEs is the deliberative instead of the 
intuitive, contradicting previous studies and literature on internationalization of SMEs that found that the intuitive cognitive style have 
greater influence on the decision to internationalize. We also showed that, despite the absence of direct relationship between 
sociodemographic characteristics and the degree of organizational internationalization, they affect it indirectly, as they are mediated by 
the deliberative cognitive style. 

 

 

THE EFFECT OF PRIVATE PENSION FUNDS’ BIDDING ON FEES AND COMPETITION 
• Jorge Guillén (ESAN Graduate  School  of  Business, Perú)  – jguillen@esan.edu.pe 
Abstract 
This paper sheds light on the effect of recent private pension funds’ auctions on fee and competition. In order to accomplish latter result, 
we have used a panel data of ten Latin American countries organized in quarters, which start from 2005-2015. Re-reform in some 
countries in the region allows their pension system to adopt the mechanism of auctions on fee to capture new affiliates. The objective of 
the latter mechanism was to drop fees and incentive competition. We have obtained that the effect on fees is successful by dropping 
fees but the effect on competition is ambiguous according to our model of panel as well as measurement of efficiency. The result is 
relevant for policy regulation in the market of precautionary savings. 

 
FAMILY FIRM PREVALENCE AND INTERNATIONAL COMPETITIVENESS: REVISITING PORTER’S COMPETITIVE 
ADVANTAGE OF NATIONS 
• Patricio Duran (Universidad Adolfo Ibañez, Chile) –   patricio.duran@uai.cl 
• Michael Carney (Concordia  University, Canada)  –  michael.carney@concordia.ca 
• Marc van Essen (University of St. Gallen, Switzerland) –  marc.vanessen@unisg.ch 
• Daniel Shapiro (Simon Fraser University, Canada) –  dshapiro@sfu.ca 
Abstract 
We revisit the question of family firms (FFs) and their capacity for internationalization, and interpret it through the lens of The 
Competitive Advantage of Nations (Porter, 1990), and its extension and empirical refinement in the Global Competitiveness Index (GCI).  

COMPETITIVE SESSION 5: Competitive Implications of International New Ventures 
and Family Firm Internationalization 
Session Chair: Veneta Andonova (Universidad de los Andes School of Management) 
Location: Room A-508 
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Porter pointed to firm strategy and structure as important determinants of competitiveness. We develop this part of his model by 
introducing ownership structure and ownership identity, measured by cross-country differences in family firm prevalence (FFP), as an 
element of firm structure. We use the GCI framework to examine the degree to which FFP is related to two dimensions of the 
competitive advantage of a nation’s firms: exporting and outward FDI. We argue that FFs’ organizing preferences and capabilities will 
typically support exporting and that these same organizing preferences will mitigate against outward FDI. We develop a unique dataset 
on FFP across countries using a novel method in which we extract estimates from both published and unpublished studies. Our results 
provide consistent confirmation of the hypotheses, thus suggesting a rather more nuanced view of FFs based on both their strengths and 
weaknesses. 

 
INTERNATIONAL NEW VENTURES AT THE X-RAY: THE RELEVANCE OF COMPETITIVE STRATEGIES IN EXPLAINING 
PERFORMANCE 
• Vítor Corado Simões (ISEG, Lisbon School of Economics and Management, University of Lisboa, Portugal) – 

vcs@doc.iseg.utl.pt 
• Nuno Fernandes Crespo (ISEG, Lisbon School of Economics and Management, University of Lisboa, Portugal) – 

ncrespo@iseg.ulisboa.pt 
• Margarida Fontes (UMOSE/LNEG  and  Dinania, Portugal)  –  margarida.fontes@lneg.pt 
Abstract 
This research follows the resources?strategy?performance approach, and examines the relevance of competitive strategies as mediators 
between international new ventures’ (INVs) characteristics and international performance. Although strategy was a fundamental issue in 
the early research in the international entrepreneurship (IE) field, it was somehow overlooked more recently, becoming an under-
studied subject. The objective of this paper is to bring back to discussion the relevance of strategy as a key element for INVs to achieve 
higher international performance. 
A framework aimed at identifying the role of strategy in INVs’ international performance is developed. It includes four competitive 
strategies (innovation differentiation, marketing differentiation, quality and service differentiation and cost leadership) as mediators 
between entrepreneurial orientation and internationalization preparation, on the one hand, and international performance, on the 
other. The hypotheses were tested using a sample of 416 INVs. 
This research makes three main contributions to the IE field. First, competitive strategies are relevant as mediators of the resources-
performance relationship. Second, two specific types of differentiation strategy (marketing-oriented and quality&service-oriented), and 
cost leadership strategy, are associated with higher performance. Third, contrary to expectations, innovation differentiation strategy was 
not found to foster higher performance. 

 
BOUNDARY-SPANNING AND BOUNDARY-BUFFERING IN GLOBAL MARKETS: A GERMAN PERSPECTIVE ON THE 
INTERNATIONALIZATION OF FAMILY FIRMS 
• Sokol Celo (Suffolk University, United States of America) –   scelo@suffolk.edu 
• Mark Lehrer (Suffolk University, United States of America) –   mlehrer@suffolk.edu 
Abstract 
Whereas most publicly traded firms are fundamentally open to the idea of embracing global capital markets to finance their activities, 
the majority of the world’s firms – namely family firms – are fundamentally inclined to insulate themselves from global capital markets. 
Based on this insight, we offer a stylized view of family firms as internationalizers who choose to engage in “boundary-spanning” across 
global product markets while engaging in “boundary-buffering” to insulate themselves from global financial markets. The case of 
Germany, with its large stock of internationalized family firms, shows how boundary-buffering vis à vis global capital markets can be 
compatible with successful and sustained internationalization and boundary-spanning in global product markets. To compensate for the 
lack of resources stemming from their abstinence from global financial markets, German family firms draw on country-specific conditions 
favorable to the proliferation of large internationalized family firms. Insights from the German case serve to derive propositions. 
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PANEL 6 - Transnational Integration and Development: Will the Diffusion Room A-506 
of International Standards Improve or Degrade Organizations 
and Institutions in Emerging Markets? 

 
Gerald Andrew McDermott 
Gerald A. McDermott (PhD. MIT) is Professor of International Business at the Moore School of Business of the 
University of  South Carolina and is Senior Research Fellow at IAE Business School in Argentina. He specializes  on 
issues of innovation, risk, and institutional change in emerging market countries. His earlier work examined the 
impact of industrial networks on the economic governance institutions in transition countries. He has spent ten 
years examining the creation of innovation clusters in manufacturing and agriculture in South America. He also 
studies the impact of transnational regulatory integration on developing countries. His research website is: 
http://sites.google.com/site/mcdermottusc/ 

 
 
 
 

Hildy Teegen 
Hildy Teegen  is USC Education Foundation Chaired Professor in International Business after serving six years     as 
the Dean of the Moore School of Business at the University of South Carolina. Prior to joining USC in September 
2007, she was founding director of The George Washington University’s Center for International Business 
Education and Research (CIBER) in Washington, D.C. Dr. Teegen  also held a joint appointment at GW   as 
Professor of International Business at the School of Business and Professor of International Affairs at the Elliott 
School. Dr. Teegen earned bachelor’s degrees in Latin American Studies and International Business and Finance 
from the University of Texas at Austin in 1987. In 1993, she received her Ph.D. in International Business (with a 
sub-specialty in Marketing Strategy and Economic Development), also from the University of Texas at   Austin. 

 
 
 

Mr. Hernan Manson 
Senior Officer, Sector and Enterprise Competitiveness, Division of Enterprises and Institutions, International Trade 
Centre, Senior Officer for Sector Competitiveness at the International Trade  Centre (UN/WTO). Hernan  has 
substantive experience in facilitating multi-stakeholder value chain and cluster development strategies 
responding to market potential focusing on investment, value addition, R&D and supply side constraints. He 
manages programs in Latin American, African and Caribbean countries using holistic processes involving the 
creation of sector and business support networks. His research is focused on the type of Governance required to 
achieve sustainable food systems and to maximize the benefits of participation in global value   chains 

 
 
 
 

Anders Aeroe 
PhD in industrial economics from Copenhagen Business School and currently Director of the Division of 
Enterprises and Institutions, International Trade Centre (ITC, part of the WTO & UN). He worked as Head of the 
Research and Policy Section at the Danish Association of Engineers, Export Manager at the Danish Federation of 
Smalland Medium-Sized Enterprises, Senior Manager Trade Promotionat the Western Cape Tradeand Investment 
Promotion Agency (WESGRO), regional adviser to the Danish Industrialization Fund for Developing Countries 
(South Africa), Chairman of the Board of the Western Cape call centre business association (CallingtheCape), 
member of the South African Maritime Industry Task Team, member of the Advisory Council to the Cape IT 
Initiative and he has been a Research Fellow at the University of California in Los  Angeles. 

 
 
 
 

PANEL 7- Mexican Multinationals: How to Build Multinationals in Room A-311 
Emerging Markets 

 
 

Miguel A. Montoya 
Miguel A. Montoya has a B.A. in Economics, a Master degree and a PhD in Applied Economics at the Universidad 
Autonoma de Barcelona (UAB), Spain. Actually is Professor and Associate Director of the Graduate and Research 
in the Tecnologico de Monterrey (ITESM), Campus Guadalajara. He had been Director of the Department of 
Economics and Law, Europe Advisor for Tec de Monterrey, Director of Barcelona (Spain) Office, and Director at 
the Office of International Affairs. 

 
 
 
 
 
 

http://sites.google.com/site/mcdermottusc/


35 Annual Conference AIB- LAT 2017 

 

  

 
Mauricio Cervantes 
Professor, specializing in Corporate Finance and Investments. Member of the National System of Researchers of 
CONACYT, SNI 1. PhD in Finance, MBA, and Electronic Engineer. Consultant in International Finance, Portfolio 
Theory, Risk and Business Coverage in  China. He  is  currently  a  research  professor  at  the  “Centro  Pacífico 
del Tecnológico de Monterrey”. He has been a visiting professor at: University of International Business and 
Economics in Beijing, China; Portland State University, USA; San Francisco University of Quito, Ecuador; ESAN, 
Graduate School of Business, Peru. His research area is micro finance, cultural finance, international business and 
base of the pyramid. 

 
 
 

Alvaro Cuervo-Cazurra 
Alvaro Cuervo-Cazurra is a Professor of International Business and Strategy at Northeastern University. He is an 
expert on the internationalization of firms, with a special interest in emerging market multinationals; capability 
upgrading, particularly technological capabilities; and governance issues, focusing on corruption in international 
business. He was elected a Fellow of  the Academy of  International Business and to the Executive Committee   
of the International Management Division at the Academy of Management. He is co-editor of Global Strategy 
Journal. He was awarded a Ph.D. from the Massachusetts Institute of Technology. For more information please 
visit www.cuervo-cazurra.com. He can be contacted at a.cuervocazurra@neu.edu. 

 
 
 

Miguel Angel Lopez 
Miguel A. Lopez-Lomeli has Master degrees in Marketing and Business Research and a PhD in Marketing at the 
Universidad Autonoma de Barcelona (UAB). With an international career of 20 years in Sales and Customer 
Marketing at the Procter & Gamble Company in Mexico, The U.S.A and the Latin America Region, was part of the 
teams that launched many P&G´s leading brands, among them: Head & Shoulders, Pantene, Bold-3, Ariel, Oil of 
Olay and Pringles. Participates in radio programs on Marketing topics. Actually is Professor and Researcher of 
Branding, Retail and Sales at the Tecnológico de Monterrey (ITESM), Campus   Guadalajara. 

 
 

 
PANEL 8 - Rethinking Investment Incentives: Trends and Policy Options - Room A-507 

the Case of Latin America 
 

Ana Teresa Tavares-Lehmann 
Associate Professor of Economics (FEP-University of Porto), Head of International Business (Porto Business 
School), Director, InvestPorto. Specializes in Foreign Direct Investment, Multinationals’ Strategies and Public 
Policy. Has been Vice-President of the Government Authority of Portugal’s Northern Region, President of the 
Atlantic Area Transnational Program of the EU, Pro-Rector, Enterprise Relations (U.Porto), Visiting Professor in 
several US/European universities (e.g. Strathclyde, Reading, Glasgow, Columbia), and President of the European 
International Business Academy. PhD in Economics (Reading University, UK). A regular speaker in top-level 
conferences, Editor of scientific journals and author widely published - her latest book is Rethinking Investment 
Incentives (Columbia University Press). Consultant to leading international institutions (OECD, UNCTAD, among 
others) and national and regional governments, has been involved in the management of various companies  
and foundations. Has won several awards for scientific merit and career  recognition. 

 
Mario Henrique Ogasavara 
Mário Ogasavara is currently a Full Professor and the Head of the Doctoral Program in International Management 
at ESPM, Brazil. He received his Ph.D. degree in Management and MBA at the University of Tsukuba, Japan. 
Avocational Lecturer at Steinbeis University (Germany). Postdoctoral fellow at the National University of 
Singapore. Associate Coordinator of the Asian Studies Program at the University of Sao Paulo. Scientific 
Committee member of the Brazilian Academy of Management (ANPAD). Area Coordinator of the Society for 
Global Business & Economic Development (SGBED). His main research projects include internationalization of 
Asian and Brazilian multinational firms, innovation and subsidiary  performance. 

 
 
 

Maria Alejandra Gonzalez-Perez 
Maria Alejandra Gonzalez-Perez (PhD, MBS, Psy) is Full Professor of Management at Universidad EAFIT(Colombia). 
Maria Alejandra is the Vice-President of Administration at the Academy of International Business (AIB) (2015- 
2018), coordinator of the Colombian universities in the virtual institute of the United Nations Conference for 
Trade and Development (UNCTAD) since 2009, Distinguished Fellow of the Association of Certified Commercial 
Diplomats; Research Partner at the CEIBS Center for Emerging Market Studies, and Editor-in-Chief of the business 
journal AD-minister. 
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Vítor Corado Simões 
Vítor Corado Simões is professor at ISEG – Instituto Superior de Economia e Gestão (University of Lisbon). His 
research addresses International Management and Innovation Management. He participated in the evaluation of 
research at the University of Uppsala (2012). Consultant to OECD, UNIDO, and the European Commission, and is 
now correspondent to the EU Research and Innovation Observatory. His last book is Investimento Internacional, 
Inovação e Desenvolvimento de Capacidades Locais (with Paula Urze, 2016). Professor Simões served as 
European International Business Academy (EIBA) President in 1993, and is now Fellow of the Academy. He is 
leading (with John Cantwell and Philippe Gugler) the research project on the History of    EIBA. 

 
 
 
 

 
08:45 – 10:00 PARALLEL SESSIONS 

 
 

 
 

FRIEND AND FOE: LEGITIMIZING ‘GLOBAL CHINA’ IN BRAZIL 
• Jeffrey Kappen (Drake University, United States of America) –   jeffrey.kappen@drake.edu 
Abstract 
The early 21st century has witnessed the beginnings of change in the dominant patterns of global trade. For instance, the nations known 
as the BRICS (Brazil, Russia, India, China, and South Africa) have intensified the coordination of their economic, political and social 
agendas, including increased trade among their own firms. The emergence of new relationships and organizations often trigger 
processes of legitimation as the new partners attempt to come to an equivalent agreement about what is happening. As efforts at 
legitimation can be examined by looking at how participants make sense of the world around them, this paper examines efforts by a 
variety of social actors to legitimate China as Brazil’s newest trade partner through the discursive analysis of data from interviews, public 
media, and government sources. Analysis indicates that generalized images of new partnerships between China and Brazil, and their 
impact on Brazil’s economy, are still subject to considerable debate, which might restrain their eventual legitimization. 

 
FOREIGNERS IN THE BOARD ROOM: ATTENTION TO FIRMS’ LOCAL SOCIO-CULTURAL CONTEXT 
• Yannick Thams (Suffolk University, United States of America) – ythams@suffolk.edu 
• Keith Kelley (University of Michigan Flint, United States of America) – keithkel@umflint.edu 
Abstract 
Most of comparative governance research builds on the assumption that firms’ boards of directors reflect the characteristics of their 
national environment. In this paper, we complement this view by bringing to the fore the interplay of firms’ local socio-cultural 
context and board composition. Drawing on institutional theory, we address the impact of firms’ socio-cultural environment on 
foreign board diversity, a facet of board structure that has received limited attention despite the increasing appointment of non-
nationals in corporate elite. Specifically, we theorize that factors such as: regional attitude towards immigration, regional level of 
political conservatism, and regional level of policy conservatism, may limit firms’ ability to internationalize their boards of directors. 
Using the context of the U.S., a country with large cultural variations, and testing our hypotheses with a sample of S&P1500 from 2004 
to 2014, we find support for our theory after controlling for many alternative explanations. Our research contributes to further our 
understanding of the determinants of board foreign diversity, an under-researched topic that has primarily been studied through 
economic perspectives. Second, we explore firms’ home-country institutions at the local level, a level of analysis that has been 
minimally examined in international business research. 

 
THE MESSIER REALITY OF CHANGES IN FOREIGN OPERATION MODES: KNOWLEDGE-BASED AND INSTITUTIONAL 
PERSPECTIVES 
• Paul  Moritz  Putzhammer  (WU  Vienna, Austria)  – moritz.putzhammer@wu.ac.at 
• Stav Fainshmidt (Florida International University, United States of America) –  sfainshm@fiu.edu 
Abstract 
Firms often change their foreign operation mode after initial entry into a country. Albeit recent research has pointed to a complex 
reality of mode changes including between-mode changes and mode combinations, extant research has either disregarded this 

FRIDAY, MARCH 10th, 2017 

COMPETITIVE SESSION 6: Institutional Environments and Firm Strategic Responses 
Session Chair: Timothy Devinney (University of Leeds) 
Location: Room San Martin D 
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complexity or focused specifically on single types of change, rendering our understanding of the drivers of mode changes limited. 
Employing knowledge-based and institutional perspectives, we explicate the internal and external drivers of the decision to change 
foreign operation modes via between-mode changes versus mode combinations. We test our predictions using a multilevel binomial 
logistic regression and a hand-collected, longitudinal dataset on 634 mode changes by 80 Austrian firms internationalizing into Central 
and Eastern Europe during 1990-2012. We find that target mode operating experience increases the likelihood of mode combinations 
while a firm’s multinationality operates in the opposite direction. Additionally, we find that higher host-country institutional quality 
leads firms to favor mode combinations as well as substitutes for host-country experience in effectuating the more complex but 
potentially more rewarding mode combinations. Similarly, host-country institutional quality attenuates the negative effects of 
multinationality on the likelihood of changing via mode combination. These findings extend internationalization and foreign operation 
mode change theory. 

 
 

 
 
 

REVERSE KNOWLEDGE TRANSFER FROM EUROPEAN AND AMERICAN MULTINATIONALS: AN INVESTIGATION OF 
SUBSIDIARY COMPETITIVE  DIFFERENTIATION 
• Igor Gondim (ESPM, Brazil) – igor@quantitative.com.br 
• Felipe Mendes Borini (ESPM, Brazil) – fborini@espm.br 
• Moacir de Miranda Oliveira Junior (USP, Brazil) – mirandaoliveira@usp.br 
Abstract 
This study investigates the impact of subsidiary autonomy to create and to transfer technical knowledge on its competitive 
differentiation. Rather than looking at an isolate internal transfer network, we analyse both external and internal networks in the 
formation of such knowledge. We have designed a survey with 108 American and European subsidiaries in the Brazilian automotive 
market. We have applied a partial least square structural equation model (PLS-SEM) to test our four hypotheses, two of them 
investigating the influence of autonomy on the process of reverse knowledge transfer (RKT) and two examing the impact on subsidiary 
competitive differentiation. The findings suggest that autonomy leads to reverse knowledge transfer, which leads to increases in 
subsidiary differetiation and that American subsidiaries engage in more external partnerships to create and transfer knowledge than 
European subsidiaries do. 

 
INSTITUTIONAL DISTANCE AND PERFORMANCE OF FOREIGN SUBSIDIARIES: EVIDENCES FROM BRAZIL 
• Jonas Fernando Petry (Fundação Universidade Regional de Blumenau - FURB, Brazil) – jonaspetry@brturbo.com.br 
• Mohamed Amal (Fundação Universidade Regional de Blumenau - FURB, Brazil) – mohamedamal.amal@gmail.com 
• Dinorá Eliete Floriani (Universidade do Vale do Itajaí, UNIVALI, Brazil) –   dinora@univali.br 
Abstract 
In the international business literature (IB), institutional distance (ID) has come to be a key concept in understanding the determinant 
factors of the performance of MNEs’ subsidiaries in emerging economies. However, the results of empirical studies are contradictory 
and inconclusive. The objective of this study is to evaluate the effects of ID on the performance of foreign firms’ subsidiaries and the 
extent to which these effects may be mediated by locating these companies within industrial clusters and by different choices of entry 
mode. The results of a multivariate regression analysis of a sample of 308 subsidiaries of foreign firms show that whereas ID is 
negatively correlated with the firms’ performance, locations within industrial clusters and access to the resources afforded by 
economies of agglomeration have positive effects on performance. We also found that there was a positive interaction between 
location within an industrial cluster and the relationship between ID and performance. Finally, the evidence indicates that access to 
the resources of industrial clusters can mitigate the effects of ID on the performance, motivating MNEs to adopt greenfield 
international entry modes rather than modes based on acquisitions or joint ventures. 

 
SUBSIDIARY PRODUCTIVITY OF NON-CONVENTIONAL OWNERSHIP STRUCTURES OF JOINT VENTURES ESTABLISHED 
BY MULTINATIONAL FIRMS IN LATIN AMERICA 
• Paulo Kazuhiro Izumi (ESPM, São Paulo, Brazil) – pki@uol.com.br 
• Ivor Prolo (ESPM, São Paulo, Brazil) –   ivorprolo@gmail.com 
• Mario Henrique Ogasavara (ESPM, São Paulo, Brazil) –  mario.ogasavara@espm.br 
Abstract 
This paper examines the relationship between joint ventures with non-conventional ownership structures and the productivity of 
subsidiaries. Although part of the international business literature has been devoted to analyzing the effects of entry modes on the 
performance of subsidiaries, there is still a gap that does not consistently explain the influence of internal characteristics of 
subsidiaries on their productivity. The purpose was to investigate the effect of a particular ownership structure on the productivity of 
joint ventures (JV). The study also investigated the relationship between internal factors specific to subsidiaries related to 
management, ownership level, and productivity. We used a sample of foreign subsidiaries established in Latin America for the period  

COMPETITIVE SESSION 7: Intra- Firm Knowledge Transfer and Subsidiary 
Performance 
Session Chair: Len Treviño (Florida Atlantic University) 
Location: Room San Martin E 
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2006 to 2012. The results of multivariate analysis showed that home-country JV has higher productivity than the traditional 
international JV. When comparing JV between host and home country partners, it is better a minority ownership level for the foreign 
firm. It was also found that the use of expatriates and a main director from the local market may better explain the productivity of 
subsidiaries. 

 

 
DYNAMICS OF NATIONAL SUPPLY TO THE MAQUILADORA INDUSTRY AN APPROACH FROM THE PERSPECTIVE OF 
THE RESOURCE – BASED THEORY 
• Jose Satsumi Lopez-Morales (Instituto Tecnológico de Veracruz, Mexico) – jsatsumi@gmail.com 
• Jose G. Vargas-Hernandez (University Center for Economic and Managerial Sciences, University of Guadalajara, Mexico) – 

jgvh0811@yahoo.com 
• José Luis Chávez-Torres(University Center for Economic and Managerial Sciences, University of Guadalajara, Mexico) – 

jgvh0811@yahoo.com 
Abstract 
The aim of this work is to identify the main obstacles that Mexican companies face in providing goods and services to the maquiladora 
export industry, and to identify recommendations through the theory of resources and capabilities as well as network theory, in order 
to help companies to take advantage of its capital and potential strategic alliance. The study method was based on a theoretical and 
literature review, and studies a case of success. The analysis of results shows in the case of success that an efficient use of resources 
and the effective establishment of an alliance can improve competitive conditions. 

 
INSTITUTIONAL DYSMORPHIA: HOW STATE-OWNED ENTERPRISES INFLUENCE AND HINDER INSTITUTIONS 
• Jefferson Marlon Monticelli (Universidade do Vale do Rio dos Sinos, Brazil) –   jeffmarlon@hotmail.com 
• Ivan Lapuente Garrido    (Universidade do Vale do Rio dos Sinos, Brazil) – igarrido@unisinos.br 
Abstract 
State-Owned enterprises (SOEs) have emerged as an important institutional player over the last three decades in emerging 
economies. Researchers have argued that the study of SOEs is an important crossroads between international business, neo-
institutional theory, and political economy, particularly in emerging economies. We argue that there can be a difference in 
institutional shape between the shape that is actually demanded by an institution’s institutional environment and that which the 
institution itself believes is demanded of its institutional framework. We observed a behavior specific to institutions that change their 
institutional shape in response to demands, irrespective of whether these demands are legitimate, primarily in response to demands 
from governments and SOEs. We call this situation institutional dysmorphia and contrast it with institutional isomorphism. The case of 
the Brazilian National Development Bank (BNDES) is analyzed and the various different relationships between Brazilian SOEs and 
BNDES are examined. A specific behavior is seen in institutions that change their institutional shape because of demands, whether or 
not these were legitimate, and these demands mainly come from the government and from SOEs. This situation is contrasted with 
institutional isomorphism and this paper proposes the term “institutional dysmorphia” to refer to it. 

 
STRUCTURAL ADJUSTMENT PROGRAMMES AND INSTITUTIONAL CHANGE: THE MEXICAN OIL INDUSTRY 
• Jose Luis Huesca Dorantes (The University of Auckland, New Zealand) – j.huesca@auckland.ac.nz 
• Christina Stringer (The University of Auckland, New Zealand) –   c.stringer@auckland.ac.nz 
Abstract 
Structural adjustment programmes (SAPs) are financial instruments designed by the IMF and the World Bank to support economies 
under distress conditions, or passing through a financial crisis. SAPs were institutionalised in the early 1980s, and since their creation 
have followed a neo-liberal platform. The recipient economies must follow strict compulsory neo-liberal measures as a condition to 
receive a SAP, measures that include market liberalisation, elimination of market distortions, and privatisation of the countries’ state-
owned enterprises (SOEs), among others. Nevertheless, the economic results of SAPs had have dubious positive effects on recipient 
economies. Mexico has applied and received SAPs during periods of financial crises. In 2013, Mexico applied for another SAP with the 
IMF, with the variant that this time Mexico was not facing a financial crisis; but applying substantial structural economic reforms to 
enhance economic growth and development. This paper explores a variation of SAPs application, using the Mexican oil industry as a 
case study. We found that the new SAP application is less severe and more flexible than prior applications with more relaxed neo-
liberal policies. 

INTERACTIVE SESSION 4: Dealing with Institutional Changes 
Session Chair: Diego Finchelstein (Universidad de San Andrés) 
Location: Room San Martin F 
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NATIONALIZATION AND PRIVATIZATION IN STATE-OWNED OIL MULTILATINAS 
• Maria Alejandra Gonzalez-Perez (Universidad EAFIT, Colombia) –  mgonza40@eafit.edu.co 
• Juan Velez-Ocampo (Salazar  y  Herrera  and  Universidad  EAFIT, Colombia)  – 

juan.velez@salazaryherrera.edu.co 
• Carolina Herrera-Cano (Universidad EAFIT, Colombia) –  cherre16@eafit.edu.co 
• Karthik Govindan  (Universidad EAFIT, India) –   karthikg65@gmail.com 
Abstract 
This multi-case study paper analyses the influence of both nationalization and privatization patterns on five major Latin American oil 
companies: Petrobras, Pemex, PDVSA, Ecopetrol and YPF. The paper uses case study methodology in which each case was studied 
individually to identify unique case features, and to eventually conduct a cross-case analysis in which patterns are studied. Data was 
collected from publicly available secondary sources. After a careful examination and analysis of the selected cases, it can be concluded that 
semi-privatized Latin American oil companies directly compete with private companies in terms of revenues, growth and international 
presence. Based on analysis and comparisons, this study concludes that private participation might have had a positive effect in Latin 
American oil companies internationally. 

 

 
 

THE WORLD WINE EXPORT BOOM AND THE SUCCESS OF THE “NEW WORLD” WINE PRODUCERS: ANGLO-SAXON 
INNOVATORS VERSUS LATIN FOLLOWERS 
• Emiliano C. Villanueva (Eastern Connecticut State University, United States of America) –   villanuevae@easternct.edu 
Abstract 
This article explains how non-traditional countries in the field of wine had an outstanding performance in global export markets, 
reshaping the wine global trade in the late twentieth century and early twenty-first century. Explosive growth in wine exports started 
with the traditional European producers in the 1970’s (Old World wine producers), then non-traditional producer countries such as 
Australia and the United States in the 1980’s (Anglo-Saxon New World wine producers), and finally also non-traditional producer 
countries such as Argentina and Chile in the 1990’s (Latin New World wine producers). The innovators Anglo-Saxon New World wine 
producers started their own wine exports boom presenting certain competitive advantages over their traditional competitors; these 
competitive advantages were 1) a better approach to new consumers, 2) an innovative operational and productive approach, 3) a 
simpler marketing and communications strategy, and 4) a strong and cohesive public and private support to exports. Latin New World 
wine producers followed this lead and were also successful wine exporters. 

 

BUSINESS MODEL AND INTERNATIONALIZATION OF DIGITAL HIGH TECH NEW VENTURES 
• Fernanda Ribeiro Cahen (Centro Universitario da FEI- School of  Industrial Engineering, Brazil) –    fribeiro@fei.edu.br 
• Somnath Lahiri (Illinois State University - College of Business, United States of America) – slahiri@ilstu.edu 
Abstract 
International business scholars accord significant importance to firm internationalization in the information age. Research on digital 
high tech new ventures (DHTNVs), however, remains limited. In this paper we study business models of DHTNVs pursuing 
internationalization. Specifically, we explore the relationship between entrepreneur's international orientation, choice of business 
model, and firm internationalization. We also explore the relationship between internal competence component of business model 
and internationalization, and how internationalization impacts entrepreneur's international orientation and business model. We 
accomplish our exploration by adopting an inductive case study approach and offering testable propositions. Our examination of eight 
DHTNVs in Brazil yields knowledge that is new to the international business and strategic entrepreneurship literature. 

 
ANALYSIS OF THE INNOVATION–INTERNATIONALIZATION RELATIONSHIP: EVIDENCE FROM ENTREPRENEURS 
AROUND THE WORLD 
• Marlon Fernandes Rodrigues Alves (University of Sao Paulo, Brazil) – mfralves@fearp.usp.br 
• Ana Claudia Bansi (University of Sao Paulo, Brazil) – mfralves@fearp.usp.br 
• Maxwell Ferreira Oliveira (University of Sao Paulo, Brazil) –  maxwellarcos@yahoo.com.br 
• Simone Vasconcelos Ribeiro Galina (University of Sao Paulo, Brazil) – svgalina@usp.br 
Abstract 
The relation between innovation and internationalization has increasingly received attention from academic research, however the 
integration of these issues in nascent business is less focused. A theoretical framework supports our empirical research aiming to 
investigate the factors affecting the relationship between internationalization and innovation in nascent business. For this purpose, 
this study uses the data on entrepreneurial activity undertaken by the Global Entrepreneurship Monitor (GEM) to 50 countries. The 
empirical study indicates the adherence of the internationalization framework tested and that, although the variables of innovation 
and internationalization are generally positively related, this relation is conditioned by specific factors. 
 
 

INTERACTIVE SESSION 5: Drivers of Early International Expansion 
Session Chair: Lourdes Casanova (Cornell University) 
Location: Room San Martin A 
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EXAMINATION OF THE CONTRIBUTIONS OF VENTURE CAPITALISTS TO THE INTERNATIONALIZATION OF SMALL 
FIRMS 
• Jorge Carneiro (FGV Sao Paulo School of Business Administration, Brazil) – jtcarneiro@gmail.com 
• Antonio Amaral Moreira (Pontifical Catholic University of Rio de Janeiro, Brazil) –    amaral.moreira@yahoo.com.br 
Abstract 
While the amount of equity capital provided by venture capitalists to small businesses has increased substantially and several of these 
businesses have gone international, the evidence about the impact of venture capitalists on the internationalization path and results 
of the invested firms is still scant and even controversial. In search of evidence about the mechanisms by which a venture capitalist 
can contribute to (or, otherwise, hamper) the international path and success of small firms, this qualitative study, based on in-depth 
interviews, investigated the perceptions of such impacts from the standpoints of the executives of venture capital funds and of the 
founders or CEOs of small businesses that received financial support from venture capitalists. Data were collected from Brazilian firms, 
whereas in the most part the literature has focused on the USA, Western Europe or China. Findings bring mixed evidence as regards 
expected positive effects resulting from access to financial resources, management support, access to networks, 
reputation/credibility, and organizational culture. We found mixed evidence, which suggests that several contingencies (e.g., size of 
the domestic market, “vocation” of the invested firm (e.g., internationally- vs. domestically-driven) international experience of the 
venture capitalist) may moderate the impact and that the impact may be endogenous, that is, venture capitalists may prefer to invest 
in firms that already have more potential and a drive for (international) growth. 

 
 
 

10:00 – 11:15 EXECUTIVE PLENARY PANEL - Room San Martin B&C 
INDIAN INVESTMENTS IN LATIN AMERICA: 
CHALLENGES AND OPPORTUNITIES 

 
 

Sandeep Chakravorty 
Member of the Foreign Service of India (IFS) since 1996. He has worked as Head of Press Relations, Private 
Secretary of the Minister of State for Foreign Affairs, Eurasia Division dealing with Central Asia and the East Asia 
Division with China, Japan, Korea and Mongolia. Before being appointed as Ambassador of India in Peru and 
Bolivia, he was Deputy High Commissioner of India in Dhaka, Bangladesh. He holds a Postgraduate Diploma in 
Forest Management from the Indian Institute of Forest Management (Bhopal), Master of Advanced Studies from 
the University of Geneva and Sociology. 

 
 
 

Rohit Ratnakar Rao 
Specialized in efficiently managing the operations of the companies in the best conditions, as well as an economic 
vision to understand the variables of the country and the world, to respond to the challenges demanded by 
the globalization of the markets; Able to detect business opportunities in national and international markets, 
develop specific marketing programs. Consolidation of knowledge to continue an integrated projection of the 
challenges that day by day are presented in the world of business. He has worked as a Manager in the Exporting 
Company Dansons Ltd (Chile), J KAY PLAST (Chile) and ESKE CORPORTAION SAC (Peru). 

 
 
 
 
 

 
BASE OF PYRAMID IN EAST ASIA: THE CASE OF THAI SOCIAL ENTERPRISES IN SUSTAINABLE DEVELOPMENT 

• Dennis S. Tachiki  Tamagawa  University, Japan tachiki@bus.tamagawa.ac.jp 
• Shota Yazaki Tamagawa University, Japan yzksh5rb@buss.tamagawa.ac.jp 
Abstract 
Social enterprises are profit making businesses that prioritize social issues over stockholders as beneficiaries. These types of 
businesses promise the vast majority of people in emerging economies a pathway out of poverty. This study examines three gaps in 
the research literatures on this topic: who are the stakeholders and their role, what kinds of business model do they implement, and 
what is the social impact of their business? Based on a "purposive sampling" of Thai social enterprises we juxtapose the case studies 
to address the above questions. We find that social enterprises provide a new way of thinking about forms of corporate governance, 
suggesting further research and practice will yield further theoretical and social benefits. 

 
11:15 – 12:00 BREAK (POSTER SESSION) Lobby 
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HOW FAR IS WORLD CHAMPION TO WORLD CLASS? NETWORK AND INSTITUTIONAL EFFECTS ON A BRAZILIAN NON-
PROFIT SPORTS ORGANIZATION 
• George Bedinelli Rossi, ESPM, Brazil george.rossi@gmail.com 
• Ivan Rizzo Dias, ESPM, Brazil ivanrizzodias@gmail.com 
Abstract 
The objective of this research is to identify the main factors for Brazilian soccer team internationalization by strategic networks and 
institutional view approaches. Literature review reveals that ties and connections to inimitable resources access and acquisitions, 
learning races and be a leader or be in an important position in network are main factors for network formation to achieve 
internationalization. Method adopted was single case study, and data gathering was done by in depth-interviews with ten key 
respondents. The main findings revealed that resource acquisition capabilities, organization`s size, brand and image reputation and 
institutional environmental are relevant factors for a firm internationalization by networks. For a theoretical contribution, firms having 
strong brand and image reputation with resources that will strength network are an important factor for a firm entering a network or 
to form one. Regarding managerial perspective, a main contribution is to propose a sequence of factors to be used in a specific way. 
 
DOES WORLDWIDE YOUNG LEADERS FITS IN PARENTHETICAL MAN PROFILE? 

• Vivian Magalhães Rodrigues, Fluminense Federal University vivi_magarodri@hotmail.com 
• Julio Cesar Andrade de Abreu, Fluminense Federal University jandrade0@gmail.com 
• Ualison Rébula de Oliveira, Fluminense Federal University ualison.oliveira@gmail.com 
• Sheila Serafim da Silva, Fluminense Federal University sheila_serafim@gmail.com 
Abstract 
By 2007, British Council has created Road to Davos program to take young leaders for World Economic Forum. Two years later, the 
program grew up and it was named as Global Changemakers (GCM). The program is a network of social entrepreneurs, activists and 
volunteers aged between 16 and 25 years old. Alberto Guerreiro Ramos proposed the expression Parenthetical Man, which means a 
man who has a high critical conscience and who acts based on his own values. In this research, it was supposed a similarity between 
the Ramos’s Parenthetical Man and a Global Changemaker’s participant. So, following this presupposition, the objective of this paper 
is to verify if the “young changemakers” fits in the parenthetical man profile. To achieve this objective, we’ve done a theoretical 
review about parenthetical man and the GCM program, and we’ve done interviews with the participants of GCM following the steps of 
Collective Subject Discourse. Using this method, we found out many similarities between parenthetical man and GCM’s participants. 
 
STRATEGIC INTERNATIONAL RETAIL EXPANSION (SIRE): PROPOSITIONS FOR MULTINATIONAL AND GLOBAL 
RETAILER’S EXPANSION 

• Brenda Joyce Sternquist, Michigan State University-Broad College of Business, sternqui@msu.edu 
Abstract 
This paper represents the first comprehensive model of retail internationalization. 
Propositions are presented that profile the why, what, where and how of retail expansion for two types of retailers. Multinational 
retailers are decentralized, adaptive retailers that change their offerings in different countries. Global retailers are centralized 
standardized retailers that expand through out the world with virtually the same offering. 

  
ACCELERATED INTERNATIONALIZATION: DISCUSSING THE OPERATIONALIZATION OF THE CONSTRUCT FROM 
INSIGHTS OF PHYSICS 
• Ana Graziele Toledo, Fundação Getúlio Vargas - FGV anagraziele@yahoo.com.br 
Abstract 
With the emergence of born globals, internationalization seen as a time-dependent and incremental process now considered 
dynamically and independently of achieving subsequent steps to be performed. From this finding, the discussion about the 
speed begins with which companies make their insertion in the international market as well as the accelerated 
internationalization phenomenon. In this sense, the literature has been struggling to find and identify more homogeneous 
definition of these concepts. One of these efforts is played by Tan and Mathews (2011) that use physics concepts to 
operationalize the constructs. However, the analogies used by the authors are differences in relation to literature on 
internationalization making the arguments to weaken. This article discusses these arguments using the same exercise that we 
performed, that is, trying to understand the internationalization as a movement and using classical mechanics concepts to 
discuss generalizations proposed in the original article Tan and Mathews (2011). 

 
COMPETITION, ATTITUDES AND ETHICAL BEHAVIOR ACROSS COUNTRIES 
• Long Wang, City University of Hong Kong longwang@cityu.edu.hk 
Abstract 
This research investigated how people’s value judgments of competition affected their ethical behavior and other work-related 
values. Previous research suggests that competition encourages unethical behavior because of the incentives and pressures it 
creates. We focus on people’s value judgments rather than the outcome of competition. By analyzing a rich dataset of 2820 
managers and employers from 26 countries, our results suggested that positive value judgments of competition related to less 
rather than more approval of unethical behavior. In addition, there was a positive relationship between positive value 
judgments of competition and positive work attitudes, and the relationship between the two was partially mediated by 
achievement orientation. Finally, a positive value judgment of competition was also positively related to preferences of private 
ownership and income differentiations. 
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INTERNATIONAL BUSINESS AND INSTITUTIONS: CASE STUDY IN AN EMERGING ECONOMY 
• Fabricio Stocker, Federal University of Paraná – UFPR  fabriciostocker@hotmail.com 
• Adriana Gresielly Fabrini Diniz, Positivo University - UP adri.diniz@yahoo.com.br 
• Rodolfo Coelho Prates, Positivo University – UP, rprates@up.edu.br 
• Gustavo Abib, Federal University of  Paraná  – UFPR,  gustavo.abib@gmail.com 
Abstract 
Recognizing the importance of international business research and institutional approach, through this study, we analyze the acting of a 
formal government institution in an attempt to support business and fill the institutional void, whose context is evident in Brazil, as in other 
emerging countries in Latin America. So with a descriptive qualitative research, semi-structured interviews and secondary data collection, 
we investigated the Brazilian Agency for Export and Investment Promotion (Apex-Brasil), created for the support and encouragement of 
foreign investments and increased internationalization processes in Brazil. The survey data shows that the institution is configured as a 
structured market intermediary and directed to contribute to the institutional environment, with the shares to reduce asymmetric 
information, acting as a link between business exporters and importers and acting as a political strategist. However, it is evident also that 
the volume of companies with potential for internationalization as well as institutional settings still represent a major challenge for the 
institutions, being a fertile ground for future research, especially in emerging countries where institutional voids are most evident. 
 
TRANSCENDING SOCIAL ENTREPRENEURS 
• Bernardo Amezcua, Tecnológico de Monterrey,  ban@prodigy.net.mx 
• Alicia De la Peña, Universidad Autónoma de Coahuila, mktgheraldo@yahoo.com.mx 
Abstract 
Social entrepreneurship has experienced a rapid growth in recent years. This article assesses values driving worldwide 
entrepreneurs to initiate a business to assist the community. Using the Rokeach Value System and the Behavioral Identification 
Form classification instruments we interviewed commercial and social entrepreneurs to assess if there is a difference in their 
value systems. We found that social entrepreneurs consider more important those values related to desirable end-states of 
existence than regular entrepreneurs. Both regular and social entrepreneurs view their activity as a high level action. Results 
helps understand motivation in entrepreneurs with social purpose. 
 
DESIGN OF A RESEARCH INSTRUMENT TO REDUCE UNCERTAINTY IN A PERUVIAN AND GERMAN VIRTUAL TEAM 
PROJECT 
• Mariella Olivos, Universidad Esan, molivos@esan.edu.pe 
• Kerstin Bremser, Pforzheim ·Business School, kerstin.bremser@hs-pforzheim.de 
Abstract 
A current trend in international business and management operations is the use of virtual teams. However multicultural virtual 
teams usually meet for the first time for the specific project and do not have experience working face-to-face with the same 
group of people. This situation can cause uncertainty about performance of the team and reduce effectiveness. 
The aim of this paper is to test the effectiveness of a tool for training business undergraduate students to reduce uncertainty in 
virtual teams. The scenario is a bi-cultural Peruvian and German student’s collaborative class using Information Communication 
technologies and co–teaching by a Peruvian and a German teacher. The tool is a “Team’s format file”. The method to test 
effectiveness consists in an instrument developed by authors to survey students’ groups effectiveness in Peru and in Germany 
to reduce uncertainty.  
This paper describes the design and pretest of this new team format to detect main challenges that mixed Peruvian and German 
virtual teams face, and how operational issues can improve the use of virtual tools.  

 
 
 

 

12:15 – 13:30 PARALLEL PANELS 
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PANEL 8 - Innovations for the Middle of the Pyramid Consumers Room San Martin E 
in Emerging Countries: New Business Models for Local 
and Global Competition 
 

Miguel A. Montoya 
Miguel A. Montoya has a B.A. in Economics, a Master degree and a PhD in Applied Economics at the Universidad 
Autonoma de Barcelona (UAB), Spain. Actually is Professor and Associate Director of the Graduate and Research 
in the Tecnologico de Monterrey (ITESM), Campus Guadalajara. He had been Director of the Department of 
Economics and Law, Europe Advisor for Tec de Monterrey, Director of Barcelona (Spain) Office, and Director at 
the Office of International Affairs. 

 
 
 
 

 
Alvaro Cuervo-Cazurra 
Alvaro Cuervo-Cazurra is a Professor of International Business and Strategy at Northeastern University. He is an 
expert on the internationalization of firms, with a special interest in emerging market multinationals; capability 
upgrading, particularly technological capabilities; and governance issues, focusing on corruption in international 
business. He was elected a Fellow of  the Academy of  International Business and to the Executive Committee   
of the International Management Division at the Academy of Management. He is co-editor of Global Strategy 
Journal. He was awarded a Ph.D. from the Massachusetts Institute of Technology. For more information please 
visit www.cuervo-cazurra.com. He can be contacted at a.cuervocazurra@neu.edu. 

 
 
 

Otto  Regalado-Pezúa 
Otto Regalado-Pezúa is the Commercial Director and Chair of the Academic Marketing Department at ESAN 
Graduate School of Business, Peru. He obtained his doctoral degree in Organizations Sciences from the Institut 
d’Administration des Entreprises (IAE) de l’Université de Nice-Sophia Antipolis, France. His research interest 
areas and publications include services marketing, higher education and tourism   system. 

 
 
 
 
 
 

Anders Aeroe 
PhD in industrial economics from Copenhagen Business School and currently Director of the Division of 
Enterprises and Institutions, International Trade Centre (ITC, part of the WTO & UN). He worked as Head of the 
Research and Policy Section at the Danish Association of Engineers, Export Manager at the Danish Federation of 
Smalland Medium-Sized Enterprises, Senior Manager Trade Promotionat the Western Cape Tradeand Investment 
Promotion Agency (WESGRO), regional adviser to the Danish Industrialization Fund for Developing Countries 
(South Africa), Chairman of the Board of the Western Cape call centre business association (CallingtheCape), 
member of the South African Maritime Industry Task Team, member of the Advisory Council to the Cape IT 
Initiative and he has been a Research Fellow at the University of California in Los  Angeles. 

 
 

 
 
 
 
PANEL 9 – Meet the Editors Room San Martin F 
 

 
Timothy Devinney 
He is a Professor of International Business and University Leadership Chair at the University of Leeds as well as 
Pro-Dean of Research & Innovation. He has published 12 books and more than ninety articles in leading journals. 
In 2008 he was the first recipient in management of an Alexander von Humboldt Research Award and was 
Rockefeller Foundation Bellagio, Academy of International Business, ANZAM (Australia New Zealand Academy of 
Management), and the Academy of Social Sciences fellow. He served as Chair of the International Management 
Division of the Academy of Management. He was Co-Editor of Academy of Management Perspectives and the 
head of the International Business & Management Network of  SSRN. 
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Saeed Samiee 
Saeed Samiee is Collins Professor of Marketing and International Business at The University of Tulsa. His 
specializes in marketing strategy, particularly in global, international and regional contexts. He has published in 
and reviews for the leading marketing and international business journals including Journal of Marketing, 
Journal of the Academy of Marketing Science, and Journal of International Business Studies. He recently 
received the Lifetime Achievement Award from the AMA’s Global Marketing SIG. He currently serves as an 
international marketing editor for Journal of International Business Studies and is the associate editor for 
marketing and international business for the Decision Sciences   Journal. 
 

 
 

Lourdes Casanova 
Senior Lecturer, Director of the Emerging Markets Institute, Johnson School of Business at Cornell University, 
formerly at INSEAD. 2014 and 2015 one of the 50 most influential Iberoamerican intellectuals by Esglobal. 
Faculty Fellow at the Atkinson Center for a Sustainable Future. Co-author Emerging Market Multinationals 
Report: The China Surge, 2016; The Political Economy of an Emerging Global Power: In Search of the Brazil 
Dream, Palgrave Macmillan 2014, author of ‘Global Latinas: Latin America’s emerging multinationals’ Palgrave 
Macmillan 2009, co-author of Innovalatino, Fostering Innovation in Latin America, Ariel 2011. Member of Latin 
America Global Agenda Council at World Economic Forum and Editorial Board IJEM. Board member of Boyce 
Tompson Institute. Founding boardmember Emerging Multinationals Research Network. 

 
 

Daniel Shapiro 
PhD and Professor of Global Business Strategy at the Beedie School of Business, Simon Fraser University, and 
co-editor, Multinational Business Review. He worked as Dean of the Beedie School of Business where he led 
the School through successful accreditation rounds with AACSB and EQUIS. His research has been published in 
Strategic Management Journal, Academy of Management Journal, Journal of International Business Studies, 
Journal of Management Studies and International Journal of Industrial Organization, among others. In 1995 and 
again in 2002 he was awarded the TD Canada Trust Teaching Award, and in 2014 was named the Academy of 
International Business (AIB) Educator of the Year. 

 
 
 

Preet Aulakh 
Preet Aulakh is a Professor of Strategy and thefe Pierre Lassonde Chair in International Business at the Schulich 
School of Business, York University. He received his Ph.D. in Business from the University of Texas at Austin. His 
research focuses on the interactions of governance structures, relational dynamics in improving performance 
of dyadic; international technology licensing with particular emphasis on studying the motivations behind using 
licensing as a foreign entry strategy; and internationalization of firms from emerging economies. His research 
has been published in journals such as the Academy of  Management Journal, Journal of  Marketing, Journal     
of International Business Studies, Organization Science, Global Strategy Journal, Journal of International 
Management, Journal of Management Studies, Journal of World Business and the Academy of Marketing 
Science  Journal. 

 

 

 

14:30 – 15:45 PARALLEL SESSIONS 
 

 
 

THE RESOURCE BASED VIEW AND THE PRESERVATION OF BIODIVERSITY – AN EMERGING MARKET PERSPECTIVE 
• Carolina Cristina Fernandes (University Of São Paulo, Brazil) – carolina.fernandes13@usp.br 
• Karen Esteves (University Of São Paulo, Brazil) –  karenefp@gmail.com 
• Moacir de Miranda Oliveira Junior (University Of São Paulo, Brazil) – mirandaoliveira@usp.br 
Abstract  
The awareness regarding the scarcity and the use of natural resources is increasing, and consumers start to demand products and 
services that are socially and environmentally responsible, which makes companies to rethink their development models, taking into 

 
13:30 – 14:30 LUNCH Terraza del Marriott - 4th Floor 

Interactive Session 6: Corporate Governance, CSR and Sustainability 
Session Chair: John Mezias (University of Miami) 
Location: Room San Martin D 
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account social and environmental issues in the entrepreneurial sphere. Barney (1991) affirms that the sustainable competitive 
advantage of firms is directly related to their internal resources, which are goods, capacities, organizational processes or knowledge, 
which translate into forces so that companies can implement strategies. Expanding the model proposed by Barney, Hart (1995) affirms 
the existence of a model based on natural resources, in which the assets of an organization are represented by natural resources that 
are responsible for the long-term competitive advantage. In this essay we discuss those issues under an emerging markets perspective. 
 
APPOINTING MORE OUTSIDERS OR SEPARATING CORPORATE LEADERSHIP?: CORPORATE GOVERNANCE 
IMPLICATIONS FOR CHINA 
• Yong Kyu Lew (Hankuk University of Foreign Studies, South Korea) –   yklew@hufs.ac.kr 
Abstract 
This article examines the impact of corporate governance on financial performance of 
Chinese manufacturing firms that went public on the Shanghai and Shenzhen Stock 
Exchanges. Prior studies reveal inconclusive results about the relationship. Little research investigates the performance implications of 
board structure in the post-institutional-transition era in China. Applying agency and resource dependence lens, it investigates the 
influences of board composition and CEO duality on the performance of the Chinese sample firms. Appointing a larger proportion of 
outside independent directors to the board insignificantly affects financial performance. However, the findings demonstrate that 
separating CEO non-duality promotes better financial performance. Our study offers partial support for agency theory and insights into 
corporate governance for China. 
 
CORPORATE SOCIAL RESPONSIBILITY (CSR) AND SUSTAINABLE COMPETITIVE ADVANTAGE: A STUDY ON 
BRAZILIAN MULTINATIONALS 
• Linda Jessica De Montreuil Carmona (Fundação Universidade Regional de Blumenau (FURB), Brazil) 

– jdemontre@yahoo.com 
• Edilson Bacinello (Fundação  Universidade  Regional  de  Blumenau  (FURB), Brazil)  – edbaci@bol.com.br 
• Mohamed Amal  (Fundação  Universidade  Regional  de  Blumenau  (FURB),  Brazil)  – mohamedamal.amal@gmail.com 
Abstract 
The competitive advantage strategy can be ingrained in resources that facilitate social and environmental sustainable economic 
activities. In this context, this study aimed to investigate the relationship between Corporate Social Responsibility (CSR), the 
environmental management system (EMS) and business performance of Brazilian publicly traded Multinational Enterprises (MNEs). We 
collected data of 53 companies listed in the Sao Paulo Stock Exchange (Brazil), over a period between 2011 and 2014. The data were 
collected based on complete information published in the Economática® database and environmental information disclosed, in the 
companies´ Management Reports and / or sustainability reports (Global Reporting Initiative/GRI or Enterprise Sustainability Index/ISE 
guidelines). Our sample is composed of 32 Brazilian MNEs according to the ranking of the Dom Cabral Foundation (FDC) and 21 
domestic enterprises. The results show a positive relationship between net income and the social and environmental variables, 
resulting in a superior performance in the analyzed companies, both by multinational and domestic. The main contribution of this 
research was to verify empirically the relationship of CSR practices and performance as a source to sustainable competitive advantage 
in international business literature. 

 
SUSTAINABLE BANKING IN LATIN AMERICAN DEVELOPING COUNTRIES: LEADING TO (MUTUAL)   PROSPERITY 
• Elisa Aracil (Universidad Francisco de Vitoria, Spain) - elisa.aracil@gmail.com 
• Francisco Javier Forcadell (Universidad Rey Juan Carlos, Spain) - franciscojavier.forcadell@urjc.es 
Abstract 
This article examines multinational banks’ (MNBs) approaches to Corporate Social Responsibility (CSR) in developing countries’ 
subsidiaries, particularly in Latin America. Building on in-depth case studies of two MNBs that are based in Europe and market leaders 
in Latin America, we analyze their CSR motivations and outcomes in host countries. We examine institutional environments by applying 
the national business system (NBS) framework, and we suggest missing categories in its financial and educational dimensions. We 
theorize how institutional necessity determines MNBs' CSR in developing countries. Finally, we examine the CSR outcomes in Latin 
America, where banks’ responsible conduct has led to major improvements in education and financial inclusion. These improvements 
alleviate poverty and enhance both country’s social wellbeing and MNBs’ legitimacy, leading to mutual prosperity. 
 
EFFECTS OF COUNTRY DEVELOPMENT, BUSINESS ENVIRONMENT SOPHISTICATION, AND OPENNESS TO 
GLOBALIZATION ON THE REPUTATION-PERFORMANCE RELATIONSHIP 
• Marcelo Alvarado-Vargas (University of Toledo, United States of America) –    marcelo.alvaradovargas@utoledo.edu 
• Daniel S. Andrews (Florida International University, United States of America) –   dandr053@fiu.edu 
Abstract 
This study principal objective is to understand interaction effects of country development (infrastructure), country business 
environment sophistication, and country openness to globalization on the reputation-performance relationship. Prior studies 
contributed to the notion that positive firm reputation is an intangible asset for firms to enjoy better performance. Our results 
confirmed that reputation is positively related to firm performance. Moreover, our results confirmed that the reputation-performance 
relationship is negatively moderated by the country’s level of development in terms of infrastructure and the country’s openness to 
globalization. We tested our hypotheses using a sample of 359 observations of firms located in 19 countries during the time span of 
2011 through 2015. 
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RAPID INTERNALIZATION OF MULTILATINAS: THE CASE OF THE AJEGROUP 
• Maria Alejandra Gonzalez-Perez (Universidad EAFIT, Colombia) –  mgonza40@eafit.edu.co 
• Veronica Duque-Ruiz (Universidad EAFIT, Colombia) –   vduqueru@eafit.edu.co 
• Juan Felipe Zuluaga Morales (Universidad EAFIT, Colombia) –  jzulua14@eafit.edu.co 
Abstract 
This article develops around two questions: How can we determine the real success of the internalization of AJEGROUP? Is it worth 
investing in DMNC’s of emerging markets nowadays? To answer these questions, we base our review around the single study case of 
AJEGROUP and its internalization process, the period of time where they start arriving to the countries were are located their principal 
markets and how is the economic climate then, compared to now. We argued that even though this type of internationalization fits 
into the LLL framework (Linkage, Leverage, Learning) developed by Mathews (Mathews, 2006) it still doesn’t explain why AJEGROUP 
won’t slow its internationalization process and reduce its leverage and most important, why instead of securing their key markets, they 
continue their presence in countries with low political and economic stability like Venezuela. One of the purpose of this paper is to 
establish a different point of view of the success case that its AJEGROUP around the world and mature the idea, that one of the main 
factors of their prosperity with the business model they developed was due to the boom of the economic welfare that Latin America 
and in general the emergent markets enjoyed due to the revaluation of their currencies during the past five years, and how their 
current devaluation is affecting not only the economic stability of these countries, but also the corporations such as AJEGROUP. 

 
HOW MULTILATINAS DEVELOP GLOBAL AND LOCAL HRM  CAPABILITIES 
• Anabella Davila (Tecnológico  de  Monterrey, Mexico)  – anabella.davila@itesm.mx 
• Yail Gonzalez (Universidad  Latinoamericana, Mexico)  –  yailglez@hotmail.com 
• Lourdes Casanova (Cornell University, United States of America) –  lc683@cornell.edu 
• Teresa Liedo (Universidad ORT Mexico, Mexico) –   tliedo@ort.org.mx 
Abstract 
Human resource management (HRM) in Latin American multinational enterprises (Multilatinas) has become a challenge. As it is true for 
all multinational enterprises (MNEs), Multilatinas also confront the need to balance global and local HRM practices. This article draws 
from a systematic analysis of company-prepared reports published by the largest Multilatinas, in an effort to understand how 
Multilatinas manage local HRM demands and global pressures. This study identifies local, international and global HRM practices. 
Findings indicate that local HRM practices respond mainly to the talent management needs of the company; international HRM (IHRM) 
practices respond essentially to local labor traditions; and global HRM practices are standardized around issues on the global labor 
agenda. 

 
CHINA AND LATIN AMERICA GO GLOBAL: A COMPARISON OF THE CHARACTERISTICS AND DEVELOPMENT PHASES 
OF OUTWARD FOREIGN DIRECT INVESTMENT 
• Chen Chen (Tsinghua  University, China)  –  chench.10@sem.tsinghua.edu.cn 
• Lourdes Casanova (Cornell University, United States of America) –  lc683@cornell.edu 
• Taotao Chen (Tsinghua  University, China)  – chentt@sem.tsinghua.edu.cn 
Abstract 
While China and Latin American countries have both been leading investors from emerging markets in the last decade, they have 
different development paths and experiences in relation to other emerging countries. This paper first compares Outward Foreign 
Direct Investment (OFDI) trends between China and Latin America - the main investors among developing economies today. We 
discover that although China and Latin American countries differ in their geographical destinations, their investment in developed 
countries has increased since the financial crisis. While Latin American countries’ OFDI focus primarily on resource or resource-based 
industries, China invests heavily—but not predominately—in resource industries. To further understand this trend, we compare the 
different phases of OFDI in China and Latin America to uncover how differences in path-development patterns explain varying OFDI 
features (and vice versa). Finally, we find different governmental approaches behind their internationalization trajectories. The 
comparative work for this paper is mainly developed at the macro level, filling the gap in the literature regarding the relationship 
between OFDI trends among developing economies and the role of government in internationalization patterns. 

 
 

Interactive Session 7: Global Capabilities and Rapid Internationalization 
in Emerging Market Firms 
Session Chair: Ronaldo Parente (Florida International University) 
Location: Room San Martin E 
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THAT’S APPROPRIATE!? RELIGIOUS NARRATIVES ON GLOBALIZATION AND LEGITIMACY 
• Matthew Mitchell (Drake University, United States of America) –    matthew.mitchell@drake.edu 
• Jeffrey Kappen (Drake University, United States of America) –   jeffrey.kappen@drake.edu 
• Nancy Buchan (University of  South Carolina, United States of America) –    nancy.buchan@moore.sc.edu 
Abstract 
Over the last two decades, the world has witnessed multiple events that place religion nearer the center of global politics and 
economics. Existing theories from the fields of religion and management that have failed to explain these phenomena are now seeking 
to develop theoretical perspectives that incorporate the influence of religion upon the global political economy. In this paper, we 
explore religious narratives about globalization and how they are used to legitimate or de-legitimate global business activity. Through 
in-depth interviews of more than 75 religious leaders and executives in four national contexts (Egypt, Israel, Sweden, and the United 
States of America) we investigate the relationships between religion, globalization, and the local national institutional environments 
shaped by these debates. We propose a typology of the national religious narratives about the their definitions of globalization; how 
they construct their own identity; and how they employ their sacred values, beliefs and experiences to legitimate or de-legitimate global 
business activity. 

 
 

 
CORPORATE SOCIAL RESPONSIBILITY AS STRATEGY: CHIPOTLE MEXICAN GRILL (2016) 
• Vijaya Narapareddy (University of  Denver, United States of America) –   vnarapareddy@gmail.com 
• Erica Berte (Metro State, United States of America) –  erica.berte@metrostate.edu 
Abstract 
This case developed from secondary sources describes the founding of Chipotle Mexican Grill (Chipotle, hereafter) in 1993 by Steve Ells 
and its rapid ascent to popularity as a fast-casual restaurant based on its unique and socially responsible Food with Integrity strategy. 
Under the leadership of founder-CEO Steve Ells and co-CEO Montgomery Moran, Chipotle outperformed the S&P 500 as well as its rivals 
since its IPO in 2006. However, in 2015, the multiple food contamination outbreaks reversed its course, plunging its stock price to an all-
time low. In spite of the prompt actions taken by Chipotle’s leadership, the company did not regain its pre-scandal highs in the stock 
market. However, on September 6, 2016, news of activist investor, Bill Ackerman’s purchase of 9.9% of Chipotle’s stock gave a much 
needed boost to Chipotle’s stock that was depressed since the multiple food contamination scandals had erupted nationwide. This case 
gives students the opportunity to evaluate Chipotle's CSR strategy and performance, and step into the shoes of individual investors to 
decide whether or not they should divest their investment in Chipotle’s stock. 

 
NUGALI CHOCOLATES: A NOTABLE LITTLE ONE FROM THE SOUTH OF BRAZIL WINS ITS PLACE IN THE SUN IN THE 
PREMIUM CHOCOLATE INDUSTRY 
• Jorge Carneiro (FGV Sao Paulo School of Business Administration, Brazil) – jtcarneiro@gmail.com 
• Gustavo Portela (Pontifical Catholic University of Rio de Janeiro (PUC-Rio), Brazil) – gcrespoportela@gmail.com 
• Felipe Esteves (Pontifical Catholic University of Rio de Janeiro (PUC-Rio), Brazil) – esteves.lipe@gmail.com 
Abstract 
Founded in 2004, Nugali (http://www.nugali.com.br/eng/) is a Brazilian company that produces premium chocolate. Located in little 
town Pomerode in southern Brazil, Nugali seeks to differentiate its products through quality, by working from the cocoa to the finished 
product. Besides, the company emphasizes its Brazilian origin, as a way to build a distinctive image from producers from developed 
markets. Less than ten years after inception, Nugali expanded into international markets through exports. The young Brazilian company 
faces several risks and challenges to establish a successful international position: exchange rate volatility, differences in tastes and 
preferences across national consumers, local legislation, and retaliation by incumbent competitors, among others. However, the 
company believes to have developed a distinctive positioning. This teaching case study presents the main decisions taken by Nugali 
regarding its competitive positioning in Brazil and abroad and points out important issues that the company has to address in in order to 
build a successful international position, while it expands its domestic footprint. The case can be used in Strategy, International Business 
or related disciplines. 

 
COPEINCA. A HOSTILE TAKEOVER. 
• Diego Cueto (ESAN  Graduate  School  of  Business,  Peru)  – dcueto@esan.edu.pe 

 
Abstract 
Objective 
To present the investor’s dilemma upon the emergence of a takeover bid. The private benefits originated by control motivate the use of 
defense mechanisms in the event of a takeover labeled as hostile. This case, based on real events, can be used in a Mergers and 
Acquisitions course or in a course on Corporate Governance. The conceptual and analytical, rather than numerical, approach is suitable 
both for a postgraduate class, as well as final undergraduate level courses. 

Case 1: Case Studies 
Session Chair: Diana Bank Weinberg (Berlin School of Economics and Law (BSEL) 
Location: Room San Martin F 
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Design 
Articles that appeared in the local press, as well as official documents such as the information prospectus are reviewed. The facts are 
reliable but this is not a history. Theory based analysis permits an approximation to valuation that is contrasted with market values. 
Different scenarios and alternative viewpoints are presented so that the reader may draw his/her own conclusions.  
Conclusions 
It is observed how the founding family, the members of the board, the executives of the company and the press fail to recognize that 
the company is no longer exclusively owned by the founders. There is a lack of clarity upon meeting situations of conflicts of interest 
between majority and minority shareholders. 

 
MINING AND COMMUNITY RELATIONS IN PERU: CAN AGREEMENT BE REACHED? 
• Gareth Rees (ESAN Graduate School of Business, Peru) - grees@esan.edu.pe 
• Oswaldo Morales Tristán (ESAN Graduate School of  Business, Peru)  -   omorales@esan.edu.pe 
• Andrew Kleit (Pennsylvania State University, USA) - ank1@psu.edu 
Abstract 
This case study introduces a country’s mixed history of colonialism and cultural heritage as a background to the management of a 
mining company’s community engagement. Mining related social conflicts have intensified in Peru as mining expansion challenges 
Andean people’s traditional livelihoods. As mining conflicts are complex business and strategic problems, they require a more 
thorough analysis of their causal variables, as well as a deeper understanding of the underlying cultural and historical forces. 
Using an inductive methodology, the case study combines data from newspaper reports, official documents and the academic 
literature, to follow and explore a complex and evolving situation of a real life example of social conflict in Peru’s mining industry. 
Through a blend of social and cultural theory, the actual events are presented and analysed using a framework that takes into 
account the situation’s economic, social and cultural forces. The case concludes that transactional community engagement 
responses may not always be adequate to maintain a mining project’s social licence and that further engagement and 
organizational strategies are necessary. 
The case has been used as a resource for teaching communications, risk evaluation and community engagement strategies as part 
of a Masters in Energy Sector Management program in Peru. 

 
THE FOUNDING OF THE PERUVIAN COCOA ALLIANCE: THE HONORABLE MERCHANT EMERGES IN A THREATENED 
GLOBAL COMMODITY SUPPLY CHAIN 
• Jessica Alzamora Ruiz (ESAN Graduate School of Business, Peru) –   jalzamora@esan.edu.pe 
• Armando Borda Reyes (ESAN Graduate School of  Business, Peru)  –  aborda@esan.edu.pe 
• Oswaldo Morales Tristán (ESAN Graduate School of  Business, Peru)  –  omorales@esan.edu.pe 
• Hildy Teegen (University of South Carolina, United States of America) – teegen@moore.sc.edu 
• José Andrés Martínez Argandoña (ESAN Graduate School of Business, Peru) –   argandona_andres@hotmail.com 
• Remy Farach Cardeña (ESAN Graduate School of Business, Peru) –  remy.farach@aktio.com 
• Francisco García Naranjo Loayza (ESAN Graduate School of Business, Peru) – leganal@hotmail.com 
• Katia Judith Lazo Galdos (ESAN Graduate School of Business, Peru) –  katialazo@hotmail.com 
Abstract 
This document presents the case of the Peruvian Cocoa Alliance (PCA) and highlight the importance of Armajaro Trading, a critical 
merchant in the chocolate industry. Armajaro not only provides critical brokerage services to effect a more stable and secure 
marketplace for cocoa in benefit of large chocolate producers but also develops an interesting business model that secure traceable 
cocoa in benefit of smallholding cocoa farmers in Peru. 
We frame the case by using the creating shared value (CSV) framework proposed by Porter and Kramer (2006; 2011). We use a 
qualitative method of research, based on in-depth interviews with key stakeholders of PCA and experts of the cacao industry. The 
methodology used allow us to understand how a company can address difficult challenges due to the informality and fragmented 
business environment to create value to different stakeholders. 
Further, the PCA case demonstrates the potential of a critical actor immersed in the global supply chain, to generate sustainable 
sourcing. Armajaro Trading share the valued created and in so doing, effect both economic and social progress through its 
intermediation. 

 
 

 

16:00 – 17:15 PARALLEL SESSIONS 
 
 
 
 
 

 
15:45 – 16:00 COFFEE BREAK 
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PANEL 11 - Dialogue as a Method for Shared Governance – Room San Martin D 

Emerging Paradigms and Practices 
 
 

Dr. Kristina Henriksson 
Kristina Henriksson is Adjunct Professor and Senior Director with Simon Fraser University, Beedie School of 
Business, Executive Education, where she is responsible for custom executive learning and special international 
projects. An experienced program director, project manager, consultant and researcher Kristina has engaged 
with organizations in numerous sectors including extractives, banking, economic development, foreign affairs 
and energy. She is currently the Co-Program lead for CIRDI Co-Laboratorio Perú – a multi-year project aimed at 
improving inclusive livelihoods and collaborative governance in Peru in the extractive sectors. Kristina holds a 
PhD (business) and an MSc (international business and economics) from Lund University, Sweden. As a postdoc 
she examined management of change and renewal at the World Bank. Her current research interests and focus 
include social investment strategies, collaborative governance, cross-sector partnering, and organizational 
learning at the interface of global business and local   communities. 

 

Dr. June Francis 
Associate Professor of Marketing for Beedie School of Business and the Director of the Development and 
Sustainability Program in the Faculty of Environment at Simon Fraser University. She is currently the Co-Program 
lead for CIRDI Co-Laboratory Perú – a multi-year project aimed at improving livelihoods and collaborative 
governance in Peru in the extractive sectors. She won the 2014 Canada Trust Teaching Award for teaching 
excellence in the Beedie School of Business, active as a member of SFU’s board of governors and has previously 
served for several years on the board of directors of MOSAIC, a key immigrant and refugee settlement   society. 

 
 
 

 
Dr. Sabina Mlodzianowska 
Sabina Mlodzianowska is a Research Associate and Manager at Beedie School of Business and the Co- 
Laboratorio Perú project, funded by Canadian International Resources and Development Institute. Sabina was 
previously a Director of Programs (Enterprise Administration, Administration and Marketing, and Hospitality and 
Tourism Administration) at Technological University of Peru in Lima and a Professor of International Business. 
She has also worked for multinational companies in foreign trade, purchasing and logistics departments. Sabina 
holds a Ph.D. in Economics and a Master in Economics from the University of Gdansk (Poland), an MBA from 
Simon Fraser University (Canada), and attended courses at Harvard University, Columbia Center on Sustainable 
Investment, UNEP. Sabina’s research interests relate to multi-stakeholder dialogue, conflict management, social 
and economic development, and FDI in South   America. 

 
 
 

PANEL 12- Developing International Business Graduate Programs Room San Martin E 
in Latin America: Future Challenges 

 
Sergio García Agreda 
PhD. For the Polytechnic University of Valencia, Spain and the UPB. MBA, Master in Business Management from 
USACH - UPB. Certified International Facilitator (IG), by JCI, Senior Consultant in Business Development, and 
postgraduate teacher at national and international institutions. Currently working as Director for Latin America of 
the MBA in digital business at the UPV - UPB, Director of the UPB internationalization department, Head of the 
UPB general education department and Academic director of postgraduate programs in business management  at 
UPB. He is the General Manager of García Agreda Corp, a company with a global vision dedicated to the creation 
and development of companies and entrepreneurs. Founding President of the Academy of International Business 
(AIB) chapter Bolivia, being the largest network of academics in international business   worldwide. 

 
 

William Newburry 
Dr. William Newburry is Chair of the Department of Management and International Business and the Ryder 
Eminent Scholar of Global Business at Florida International University. Before joining FIU in 2007, Dr. Newburry 
was employed at Rutgers Business School. He received his Ph.D. in 2000 from New York University. Professor 
Newburry’s research focuses on how multinational corporations manage and relate to subsidiaries and other local 
stakeholders when they invest overseas, with a particular emphasis on corporate reputation. He has published 
40+ papers in top-tier, peer-reviewed journals and twelve in scholarly books. He recently co-authored Emerging 
Market Multinationals: Managing Operational Challenges for Sustained International Growth (Cambridge 
University Press), and has co-edited two books in the AIB-LAT book series. He is the Series Editor of Research in 
Global Strategic Management, and the AIB-LAT President/Chapter   Chair. 
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Pablo Zegarra Saldaña 
Doctor of the Polytechnic University of Valencia and the UPB Private Bolivian University, he holds a Master’s 
Degree in Management and Health Policies, and a Bachelor’s Degree in    Business Administration. 
At the UPB, he served as Dean of the Graduate School of Economics and Administration (EGEA) since 2013. He 
was the Director of the Consultancy and Training Division from 2002 to 2012. He also worked as Commercial 
Manager from 1995 to 2001, and the Importer “Fresal” from 1989 to 1995 and as General Manager of “Industrias 
Saborita”. 

 
 
 
 

Armando Borda Reyes 
Assistant Professor at ESAN. Director of the International MBA and Head of the Graduate Student Exchange Office 
at ESAN Graduate School of Business. Professor Borda obtained his Ph.D. degree from Florida International 
University and his MBA from ESAN University. His areas of interest are International Business, Strategic 
Management, and Entrepreneurship. His work has been published in prestigious journals such as the Journal of 
World Business, Journal of International Business Studies and the Journal of Business Research. Professor Borda 
is an active member of both The Academy of International Business and The Academy of   Management. 

 
 
 
 

Len Treviño 
Len J. Treviño is the SBA Communications Distinguished Professor of International Business and Director of 
International Business Programs at Florida Atlantic University. Treviño is a multidisciplinary scholar, with interests 
ranging from international business theory and the multinational enterprise to management, gender, and 
workplace advancement. He has published in many of the top ranked international business and management 
journals, including Journal of International Business Studies, Journal of World Business, Journal of Management, 
International Business Review, Academy of Management Learning & Education, among   others. 

 
 
 
 

 
 
 
 
 
 
 
 

20:00 – 00:00 GALA DINNER 
Address: Av. Malecón de la Reserva 615, Miraflores 

MARRIOTT HOTEL 
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Program Participants 
 

• Agustin Huerta,  Market resesearch 
• Alex Bitektine, HEC Montreal 
• Alexei Koveshnikov,  Aalto University 
• Alvaro Cuervo-Cazurra,  Northeastern University 
• Ana Claudia Bansi,  University of São  Paulo 
• Ana Graziele Lourenço Toledo, Uninove 

/ Fatec Mogi das Cruzes 
• Ana Teresa Tavares-Lehmann, CEF.UP  FEP U.Porto 
• Anabella Davila, Tecnológico de Monterrey 
• Andres Velez-Calle, Universidad EAFIT/Rutgers University 
• Armando  Borda, ESAN Graduate School of Business 
• Astrid Kainzbauer, Mahidol University 

College of  Management  Thailand 
• Brenda Sternquist,  Michigan State University 
• Byung Il Park,  Hankuk University of Foreign  Studies 
• Carlos Cordova,  ESAN Graduate School of Business 
• Carlos Rodrígues,  INCAE Business School, Costa Rica 
• Carlos Rufin,  Suffolk University 
• Carolina Herrera-Cano, Universidad EAFIT 
• Daniel Shapiro,  Simon Fraser University 
• Davina Vora,  State University of New York at New Paltz 
• Dennis Tachiki,   Tamagawa University 
• Diana Bank Weinberg, HWR 
• Diego Cueto,  ESAN Graduate School of Business 
• Diego Finchelstein, Universidad de San Andrés 
• Dinorá Floriani, UNIVALI 
• Elisa Aracil, Universidad Francisco de Vitoria, Spain 
• Elizabeth Moore,  Northeastern University 
• Emiliano Villanueva,  Eastern Connecticut State University 
• Erica Berte,  Metropolitan State University 
• Fabricio Stocker,  FUNPAR -  UFPR 
• Fernanda Cahen, Centro Universitário FEI 
• Fernando Serra, Universidade Nove de Julho 
• Francisco Javier Forcadell, Universidad 

Rey Juan Carlos, Spain 
• Frederico Turolla, ESPM/PMDGI 
• Gabrielle Ribeiro Rodrigues da Silva, FUNPAR - UFPR 
• Gareth Rees, ESAN Graduate School of Business, Peru 
• George Rossi, ESPM 
• Gerald McDermott, Moore School of 

Business/University of South Carolina 
• Hayley Smith, Leeds University Business School 
• Henrique Correa da Cunha,  FURB University of   Blumenau 
• Hildy Teegen,   University of South Carolina 
• Isabel Scafuto, Universidade Nove de Julho 
• Jefferson Monticelli, Universidade 

do Vale do Rio dos Sinos 
• Jeffrey Kappen,  Drake University 
• John Mezias,  University of Miami 
• Jorge Carneiro, FGV Sao Paulo School  

of Business Administration 
• Jorge Guillen,  ESAN Graduate School of Business 
• Jorge Heredia, Universidad del Pacifico 
• Jorge Talavera Traverso, Universidad ESAN 
• Jose Huesca Dorantes,  The University of  Auckland 

• Jose Satsumi Lopez-Morales, Instituto 
Tecnologico  de Veracruz 

• Juan Bernardo Amezcua, Universidad 
Autónoma de Coahuila 

• Juan Felipe Zuluaga,  Universidad EAFIT 
• Juan Velez-Ocampo, IUSH - Universidad EAFIT 
• Jubitza Franciskovic, Universidad ESAN 
• June Francis,  Simon Fraser University 
• Keith Kelley,  University of Michigan-Flint 
• Kristina Henriksson,  Simon Fraser University 
• Len Trevino,  Florida Atlantic University 
• Long Wang, City University of Hong Kong 
• Lourdes Casanova, Cornell University 
• Manuel Esteban Acevedo Jaramillo, Universidad EAFIT 
• Marcelo Alvarado-Vargas,  University of Toledo 
• María Alejandra Gonzalez-Perez, Universidad EAFIT 
• María de Las Mercedes Anderson Seminario 
• Maria Tereza Fleury, Fundação Getulio Vargas 
• Mariela Isabel Camargo Román, Universidad ESAN 
• Mariella Olivos, Universidad ESAN 
• Mario Ogasavara, ESPM Sao Paulo 
• Matthew Mitchell, Drake University 
• Miguel Cordova, Pontificia Universidad Católica del Perú 
• Miguel Lengyel, Interdisciplinary Center for the Study 

of  Science Technology  and  Innovation (CIECTI) 
• Miguel Montoya, Tecnológico de Monterrey 
• Moacir Oliveira Jr.,  University of São  Paulo 
• Mohamed Amal,  Regional University of Blumenau-  FURB 
• Norberto Vargas, UPB 
• Paola Podestá, Universidad EAFIT 
• Patricio Duran, Universidad Adolfo Ibáñez 
• Peter Gallo,  Creighton University 
• Preet Aulakh,  Schulich School of Business  York   University 
• Ronald Wolf, Universidad EAFIT 
• Ronaldo Parente,  Florida International University 
• Sabina Mlodzianowska,  Simon Fraser University 
• Saeed Samiee,  University of Tulsa,  USA 
• Sandra Aidar-McDermott,  University of South Carolina 
• Shota Yazaki,  Tamagawa  University 
• Sokol Celo,  Suffolk University 
• Somnath Lahiri,  Illinois State University 
• Stav Fainshmidt,  Florida International University 
• Thomas Hemphill, School of Management 

University of Michigan-Flint 
• Veneta Andonova, Universidad de los 

Andes School of Management 
• Vijaya Narapareddy,  University of Denver 
• Vítor Corado Simões, ADVANCE ISEG - Lisbon 

School of  Economics and  Management 
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